
advertising and photography in advertising
Advertising and photography in advertising work hand-in-hand, forming a powerful visual language
that captivates audiences and drives consumer behavior. This dynamic duo transforms abstract
brand messages into tangible, emotionally resonant images that stick with us long after we’ve seen
them. From stunning product shots that make us crave the item to lifestyle images that sell a dream,
photography is the silent salesperson of the modern marketing world. Understanding the intricate
relationship between advertising goals and photographic execution is crucial for any brand aiming to
make a memorable impact. This article will delve deep into the multifaceted world of advertising and
photography in advertising, exploring its core principles, the strategic use of imagery, the evolution
of techniques, and the future trends shaping its landscape.
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The Power of Visuals in Advertising

In today's visually saturated world, grabbing and holding a consumer's attention is a monumental
task. This is where the sheer power of visuals, particularly in the realm of advertising and
photography in advertising, becomes indispensable. Humans are inherently visual creatures; we
process images far more quickly and retain them more effectively than text alone. Think about it – a
compelling photograph can convey a complex emotion, a unique selling proposition, or an
aspirational lifestyle in a single frame. This immediate impact bypasses lengthy explanations and
speaks directly to our subconscious, influencing our perceptions and desires. Without strong visual
elements, advertisements can easily become background noise, lost in the constant stream of
information we encounter daily. The strategic use of photography elevates a brand from being just
another product to a desirable entity, fostering connection and brand loyalty.

Consider the last time you were scrolling through social media or flipping through a magazine. What
caught your eye? Chances are, it was a striking image. This isn't an accident; it's the result of careful
planning and execution in advertising and photography in advertising. Brands invest heavily in
professional photography because they understand its profound ability to tell stories, evoke feelings,
and ultimately, persuade. A well-crafted image can communicate quality, innovation, luxury, or
affordability before a single word is read. It’s the visual handshake that welcomes potential
customers and the lasting impression that keeps them engaged. The effectiveness of any advertising
campaign is inextricably linked to the quality and relevance of its photographic assets.



Defining Advertising and Photography in Advertising

At its core, advertising is the art and science of promoting products, services, organizations, or ideas
to a target audience through various media channels. Its ultimate goal is to influence consumer
behavior, whether that means making a purchase, building brand awareness, or shaping public
opinion. When we talk about advertising and photography in advertising, we're specifically referring
to the intentional use of still or moving images captured by a photographer to serve these
promotional objectives. This isn't just about taking a nice picture; it's about creating a visual asset
that is strategically designed to communicate a specific message, elicit a particular emotion, and
achieve measurable marketing outcomes.

Photography in advertising is a specialized field that demands a unique blend of artistic talent,
technical skill, and marketing acumen. Photographers working in this domain must understand
brand identity, target demographics, and the psychological impact of different visual cues. They
collaborate closely with art directors, marketing teams, and clients to ensure that every shot aligns
perfectly with the overall advertising strategy. This involves meticulous planning, from
conceptualization and storyboarding to lighting, composition, model selection, and post-production
editing. The final images are not merely decorative; they are functional tools within a larger
advertising ecosystem, designed to capture attention, communicate value, and drive action.

The Purpose of Photography in Advertising Campaigns

The primary purpose of photography in advertising and photography in advertising is to create a
powerful and immediate connection with the viewer. Images serve as the visual hook, drawing an
audience in and compelling them to engage further with the brand's message. They can effectively
showcase product features, demonstrate benefits, and create aspirational scenarios that resonate
with consumer desires. For instance, a photograph of a family enjoying a picnic with a particular
brand of food can evoke feelings of happiness, togetherness, and good taste, making the product
more appealing.

Beyond product showcase, photography also plays a critical role in building brand personality and
identity. A consistent photographic style – whether it’s bright and airy, dark and moody, or
minimalist and modern – helps define how a brand is perceived. This visual consistency reinforces
brand recognition and builds trust over time. Think about iconic brands; their advertising
photography often has a distinctive look that is instantly identifiable. This strategic visual branding
ensures that consumers associate specific aesthetic qualities with the brand's values and offerings,
contributing significantly to brand recall and preference.

Distinguishing Advertising Photography from Other Genres

While all photography involves capturing light and subjects, advertising and photography in
advertising have a distinct purpose and methodology. Unlike fine art photography, which prioritizes
artistic expression and personal interpretation, advertising photography is inherently commercial.
Its success is measured by its effectiveness in achieving business objectives, not solely by its



aesthetic merit or critical acclaim. Every element in an advertising photograph, from the lighting
and composition to the props and models, is carefully considered to serve a specific marketing goal.

Furthermore, the production process for advertising photography is often far more elaborate and
collaborative. It typically involves a team of professionals, including clients, art directors, stylists,
makeup artists, and photographers, all working towards a unified vision. The images are
meticulously planned, often involving extensive pre-production work such as location scouting, set
design, and talent casting. Post-production, including retouching and color correction, is also a
critical phase, ensuring the final images meet exacting standards for clarity, impact, and brand
consistency, differentiating it from more spontaneous or documentary photographic styles.

Key Elements of Effective Advertising Photography

Creating impactful advertising and photography in advertising requires a keen understanding of
several foundational elements. These are the building blocks that transform a snapshot into a
persuasive marketing tool. When these components are skillfully integrated, they create images that
not only look good but also work hard for the brand, resonating with target audiences on multiple
levels. Neglecting any of these can lead to an advertisement that falls flat, failing to capture
attention or communicate its intended message effectively.

Compelling Composition and Framing

Composition is the arrangement of visual elements within the frame, and it's paramount in
advertising and photography in advertising. A strong composition guides the viewer's eye, highlights
the product or message, and creates a sense of balance or dynamism. Techniques like the rule of
thirds, leading lines, and symmetry can be employed to create visually appealing and engaging
images. The framing, or the boundaries of the photograph, is also crucial; it determines what is
included and excluded, shaping the viewer's perception and focus. A well-composed photograph will
draw the viewer in, making them linger and absorb the intended message, while a poor composition
can be confusing or unappealing.

For example, placing a product slightly off-center using the rule of thirds can create a more dynamic
and visually interesting image than centering it directly. Leading lines, such as a road or a pathway,
can subtly direct the viewer's gaze towards the main subject. The use of negative space, the area
around and between the subject, is also a vital compositional tool. It can emphasize the subject,
create a sense of calm, or convey sophistication. The goal is always to create an image that is both
aesthetically pleasing and strategically effective in communicating the brand's message and
highlighting its offerings.

Strategic Lighting Techniques

Lighting is arguably one of the most powerful tools in advertising and photography in advertising. It
dictates mood, highlights texture, shapes form, and can dramatically influence how a product or



subject is perceived. Whether it’s soft, diffused light that conveys warmth and approachability, or
harsh, dramatic light that suggests power and luxury, the choice of lighting is never arbitrary.
Understanding how to manipulate light can bring out the best qualities of a product, making it look
more appealing, desirable, and high-quality.

Consider product photography; the lighting is meticulously controlled to showcase the product’s
details, materials, and finishes. For food photography, warm, inviting light might be used to make
the meal look appetizing. In contrast, automotive advertising often employs dramatic lighting to
emphasize sleek lines and power. The creative application of studio lighting or natural light, along
with modifiers like softboxes and reflectors, allows photographers to sculpt the light, creating the
exact atmosphere and emphasis needed for the specific advertising campaign. This technical
mastery is what elevates a photograph from a simple depiction to a persuasive visual narrative.

Color Palette and Emotional Resonance

Colors possess immense psychological power, and their strategic use in advertising and photography
in advertising is critical for eliciting specific emotions and conveying brand identity. Warm colors
like reds and oranges can evoke feelings of excitement, passion, and urgency, while cool colors such
as blues and greens often suggest calmness, trust, and stability. The overall color palette of an
advertisement needs to be carefully considered to align with the brand's message and the target
audience's preferences.

Beyond basic color psychology, the specific shades, saturation, and contrast of colors play a
significant role. A vibrant, saturated color might grab attention, while a muted, desaturated palette
could convey sophistication or a vintage feel. In many instances, brand colors are prominently
featured to reinforce brand recognition. The interplay of colors within the photograph, combined
with the product itself and any surrounding elements, creates a holistic visual experience that
influences how the viewer feels about the brand and its offerings. This deliberate choice of color is a
powerful tool in the arsenal of advertising photography.

Capturing Authentic and Relatable Moments

In advertising and photography in advertising, authenticity and relatability are increasingly valued
by consumers. Images that depict genuine emotions and everyday scenarios often resonate more
deeply than overly staged or artificial portrayals. While the scenarios are curated, the aim is to
create visuals that feel true to life, allowing the target audience to see themselves or their
aspirations reflected in the imagery. This human connection builds trust and makes the brand feel
more accessible and trustworthy.

This means that photographers often focus on capturing candid-like moments, even within a
controlled studio setting. Genuine smiles, natural interactions between people, and realistic settings
can make an advertisement more believable and impactful. When a consumer sees a photograph and
thinks, "That could be me," or "I wish that was me," the advertisement has succeeded in forging a
powerful emotional link. This focus on authentic storytelling through imagery is a cornerstone of
modern effective advertising photography, moving beyond mere product display to genuine



narrative building.

Types of Advertising Photography

The diverse needs of the advertising world necessitate a wide range of photographic styles and
specializations. Each type of advertising and photography in advertising serves a unique purpose,
catering to different products, brands, and marketing objectives. Understanding these various
categories helps in appreciating the breadth and depth of this visual discipline and how it is
strategically employed.

Product Photography

Product photography is perhaps the most straightforward yet critically important genre within
advertising and photography in advertising. Its sole focus is to showcase a product in the most
appealing and accurate light possible. This can range from clean, white-background shots for e-
commerce sites, where clarity and detail are paramount, to more stylized lifestyle shots that place
the product within a relatable context. The goal is to make the product look desirable, highlight its
features, and encourage a purchase.

Key considerations in product photography include perfect lighting to reveal textures and materials,
sharp focus, and meticulous attention to detail to ensure the product appears flawless. For e-
commerce, multiple angles and close-ups are often required. In other advertising contexts, the
product might be integrated into a scene to demonstrate its use or evoke a particular lifestyle
associated with it. Regardless of the style, the objective remains consistent: to present the product
in its best possible light and drive consumer interest and sales.

Lifestyle Photography

Lifestyle photography in advertising and photography in advertising aims to sell not just a product,
but an experience, an emotion, or a way of life. Instead of focusing solely on the item itself, these
images depict people interacting with the product in natural, aspirational, or relatable settings. The
emphasis is on the benefits and the lifestyle that the product enables, encouraging viewers to
envision themselves enjoying that same experience.

For example, a car advertisement might feature a family enjoying a scenic drive, or a beverage
company might show friends laughing and toasting with their product. These photographs often tell
a story, evoking feelings of joy, adventure, relaxation, or success. They tap into the viewer’s
aspirations and desires, creating an emotional connection that goes beyond the functional attributes
of the product. It’s about selling a dream, a feeling, or a sense of belonging that the product helps to
facilitate.



Editorial Photography

Editorial photography in advertising and photography in advertising is often used for storytelling
within magazines, newspapers, or online publications that feature advertising content. While it
serves an advertising purpose, it often adopts a more artistic or narrative approach, aiming to
capture a moment or a mood rather than just showcase a product. These images might accompany
articles, features, or advertisements that delve deeper into a brand's story, its values, or its impact.

This type of photography might involve more creative compositions, atmospheric lighting, and a
focus on capturing the essence of a person, place, or event. It’s about creating compelling visuals
that engage the reader on a deeper level, often with a more documentary or artistic feel. For
instance, a fashion editorial might showcase clothing not just as garments, but as artistic
expressions within a carefully crafted narrative setting, thus subtly promoting the brand through
artistic merit and conceptual storytelling.

Conceptual Photography

Conceptual photography in advertising and photography in advertising is all about conveying an idea
or a message through visual metaphor or symbolism. Instead of directly showing the product, these
images use abstract concepts, creative staging, and symbolic elements to communicate a brand's
unique selling proposition, its values, or a specific benefit. It requires a high degree of creativity and
strategic thinking to translate abstract ideas into compelling visuals.

This approach is particularly effective for brands that want to stand out and communicate a more
sophisticated or thought-provoking message. For example, an advertisement for a financial
institution might use an image of a sturdy oak tree to symbolize growth and security, or an ad for a
cloud-based service might feature abstract cloud imagery. The power of conceptual photography lies
in its ability to spark curiosity and encourage the viewer to think, making the brand's message more
memorable and impactful through its intelligent use of visual metaphor.

The Process of Creating Advertising Photography

The creation of compelling advertising and photography in advertising is a meticulous, multi-stage
process that demands careful planning, execution, and collaboration. It's a journey from a germ of
an idea to a polished final image that serves a critical marketing function. Understanding these
stages provides insight into the dedication and expertise involved in producing visuals that captivate
and persuade.

Pre-production: Planning and Concept Development

This initial phase is the bedrock of any successful advertising and photography in advertising
project. It begins with understanding the client's brief, their brand identity, the target audience, and



the specific goals of the campaign. Art directors and photographers work collaboratively with the
client to develop a creative concept that will effectively communicate the desired message. This
involves brainstorming ideas, creating mood boards, storyboarding the shoot, and determining the
overall visual style, including lighting, color palette, and composition.

Key decisions made during pre-production include location scouting or studio setup, casting models
if needed, selecting props and wardrobe, and finalizing the shot list. Budget considerations and
logistical planning, such as permits and equipment rentals, are also crucial at this stage. A well-
executed pre-production phase ensures that everyone involved is aligned on the vision and that the
shoot itself runs smoothly and efficiently, minimizing potential issues and maximizing creative
output.

Production: The Photoshoot

The production phase is where the creative vision comes to life. This is the actual photoshoot, where
the photographer, along with their team, brings the pre-planned concepts to fruition. Meticulous
attention is paid to lighting setups, camera angles, and directing models to achieve the desired
expressions and poses. For product photography, precise placement and styling of the product are
essential to ensure it looks its absolute best.

This stage requires technical expertise, creative problem-solving on the fly, and seamless teamwork.
Photographers must be adept at managing the environment, directing talent, and ensuring that
every shot aligns with the overall aesthetic and narrative of the campaign. The goal is to capture a
range of images that fulfill the brief, providing sufficient options for the client and art director to
select from during the post-production phase.

Post-production: Editing and Retouching

Post-production is a critical stage in advertising and photography in advertising where raw images
are transformed into polished, professional final assets. This involves a range of techniques,
including color correction, exposure adjustments, cropping, and retouching. The aim is to enhance
the image, ensure consistency, and remove any imperfections that might detract from the overall
message or the product's appearance.

Advanced retouching can be used to refine details, adjust skin tones, remove distracting elements,
or even composite different elements from multiple shots to create a seamless final image. This
phase is crucial for ensuring that the photographs meet the high standards expected in advertising,
where every detail contributes to the brand's perception. It's where the final magic happens, turning
good shots into great advertisements.

The Role of Photography in Different Advertising



Platforms

The impact of advertising and photography in advertising is not confined to a single medium; it plays
a vital role across a spectrum of platforms, each with its unique demands and opportunities for
visual storytelling. The way a photograph is used and optimized can significantly influence its
effectiveness depending on where it appears.

Print Advertising (Magazines, Newspapers, Billboards)

In print advertising, photography is the primary visual element. Magazines and newspapers rely on
high-resolution images to capture attention on the page. The quality of the photography must be
exceptional, as it is often viewed at a relatively large size. For billboards, impact is key; images need
to be bold, simple, and instantly recognizable from a distance. The photography here must be
striking enough to cut through visual clutter and communicate a clear message quickly.

The tactile nature of print also lends itself to showcasing textures and details of products, making
high-quality product photography particularly effective. In these static mediums, the photograph has
a singular opportunity to make an impression. Therefore, composition, color, and subject matter are
meticulously planned to create maximum visual appeal and convey the brand's message with clarity
and power. The longevity of print also means that the photographic assets created can have a
sustained presence.

Digital Advertising (Websites, Social Media, Banner Ads)

The digital realm presents a dynamic and interactive landscape for advertising and photography in
advertising. On websites, photography needs to be optimized for web viewing, balancing quality with
fast loading times. Social media platforms thrive on visually engaging content; photography here
often leans towards lifestyle, user-generated content aesthetics, and compelling storytelling to
capture attention in a fast-scrolling feed. Banner ads, though small, still require impactful imagery
that is instantly understandable and encourages a click-through.

The interactive nature of digital platforms also allows for A/B testing of different photographic
approaches to see which performs best. Photography for digital advertising often needs to be
adaptable, fitting various aspect ratios and resolutions. Video and animated GIFs incorporating
photographic elements are also increasingly prevalent. The key is to create visuals that are not only
aesthetically pleasing but also optimized for engagement, shareability, and conversion within the
fast-paced digital environment.

Television and Video Advertising

While television and video advertising are primarily motion-based, still photography still plays a
crucial role. High-quality stills are often used in storyboards, pre-production planning, and as key



frames within video ads. Furthermore, even in video, specific shots might be held for a moment to
resemble a powerful still photograph, allowing viewers to absorb the visual impact and message. The
principles of good composition, lighting, and color that apply to still photography are equally
important in crafting memorable scenes within video content.

The transition from still photography to video involves not just adding movement, but also
considering how the visual narrative unfolds over time. Photographers and cinematographers often
collaborate closely, sharing an understanding of visual storytelling. The still images created for a
campaign can also be repurposed as promotional materials for the video advertisement, creating a
cohesive visual identity across different media. The foundational strength of photographic principles
underpins successful video content.

Measuring the Impact of Advertising Photography

Evaluating the effectiveness of advertising and photography in advertising is crucial for
understanding return on investment and refining future campaigns. It's not enough to simply create
beautiful images; they must achieve tangible marketing objectives. This evaluation involves a
combination of quantitative data and qualitative feedback.

Key Performance Indicators (KPIs)

Several Key Performance Indicators (KPIs) can be used to measure the impact of advertising
photography. For digital campaigns, this includes metrics like click-through rates (CTR) on ads
featuring specific imagery, conversion rates (e.g., purchases made after viewing an ad), engagement
rates on social media (likes, shares, comments), and website traffic driven by visual content. Brand
recall studies and surveys can also gauge how well the photography contributes to brand recognition
and memory.

In print advertising, while direct measurement is harder, metrics such as coupon redemption rates
from ads featuring specific imagery, sales lift in regions where certain advertisements were run, and
brand sentiment tracking can provide insights. Ultimately, the success of advertising photography is
linked to its ability to influence consumer behavior and contribute to the overall business goals,
whether that's increased sales, improved brand perception, or greater market share.

A/B Testing and User Feedback

A/B testing is a powerful method for comparing the performance of different photographic elements
within an advertisement. By presenting two versions of an ad that differ only in the imagery used,
marketers can objectively determine which visual resonates best with the target audience and drives
desired actions. This data-driven approach allows for continuous optimization of visual assets.

Collecting user feedback, whether through direct surveys, social media comments, or focus groups,
provides qualitative insights into how people perceive the photography. Understanding the



emotional response, the clarity of the message, and the overall appeal of the images can offer
valuable context that quantitative data alone might miss. This combination of objective data and
subjective feedback paints a comprehensive picture of the photography's effectiveness and informs
future creative decisions.

Emerging Trends in Advertising and Photography

The landscape of advertising and photography in advertising is constantly evolving, driven by
technological advancements, shifting consumer preferences, and new creative possibilities. Staying
abreast of these emerging trends is essential for brands and photographers looking to remain
relevant and impactful.

Augmented Reality (AR) and Virtual Reality (VR) Integration

Augmented reality (AR) and virtual reality (VR) are opening up entirely new dimensions for
advertising and photography in advertising. AR allows viewers to superimpose digital images or
information onto the real world through their devices, enabling interactive product visualizations or
immersive brand experiences. VR, on the other hand, offers fully immersive virtual environments
where brands can create unique, engaging narratives and allow consumers to experience products
or services in a simulated setting.

This means photography is no longer just about static images; it's about creating 360-degree
experiences, interactive visual content, and dynamic product showcases. Brands can allow
customers to "try on" clothes virtually, visualize furniture in their homes, or experience a travel
destination before booking. This integration of photography into AR and VR offers unprecedented
opportunities for engagement and deeper consumer connection, pushing the boundaries of
traditional advertising.

AI-Powered Image Generation and Manipulation

Artificial intelligence (AI) is rapidly transforming the creation and manipulation of images in
advertising and photography in advertising. AI tools can now generate realistic images from text
prompts, edit existing photos with remarkable sophistication, and even personalize visuals for
individual consumers. This technology offers the potential for highly customized and efficient
content creation, though it also raises questions about authenticity and originality.

While AI can assist in generating backgrounds, modifying elements, or even creating entirely new
visual concepts, the human element of creativity, strategic thinking, and emotional understanding
remains vital. The future likely involves a symbiotic relationship between AI tools and human
photographers and art directors, where AI assists in enhancing efficiency and exploring new creative
avenues, while human expertise guides the overall vision and ensures the emotional resonance and
strategic alignment of the final imagery.



Emphasis on User-Generated Content (UGC) and Authenticity

Consumers are increasingly drawn to authentic content, making user-generated content (UGC) a
significant trend in advertising and photography in advertising. Brands are leveraging authentic
photos and videos created by their customers to build trust and social proof. This often involves
showcasing real people using products in their everyday lives, which can be more relatable and
persuasive than highly polished studio shots.

This shift encourages brands to foster communities where customers feel empowered to share their
experiences. While UGC might lack the technical perfection of professional shoots, its perceived
authenticity can be a powerful marketing tool. Professional photographers and agencies are
adapting by sometimes incorporating UGC aesthetics into their work or by creating campaigns that
are designed to inspire and facilitate genuine customer content, blurring the lines between
professional and amateur visuals.

The Future of Visual Storytelling in Advertising

The trajectory of advertising and photography in advertising points towards an increasingly
immersive, interactive, and personalized future for visual storytelling. As technology continues to
advance and consumer expectations evolve, the way brands communicate visually will undergo
continuous transformation. The core principles of compelling visual communication will remain, but
the methods and mediums will diversify dramatically.

The future will likely see a greater fusion of still imagery, video, animation, and interactive elements.
Brands will strive to create seamless storytelling experiences that engage consumers across multiple
touchpoints, utilizing platforms like AR, VR, and AI to deliver highly personalized and memorable
visual narratives. The emphasis will continue to be on creating genuine connections, fostering
emotional resonance, and delivering value through stunning, strategically crafted visuals.
Photography, in its evolving forms, will remain the cornerstone of this visual dialogue, adapting to
new technologies while upholding its power to capture imagination and drive influence.

Q: What is the primary goal of advertising photography?
A: The primary goal of advertising photography is to visually promote products, services, or brands
in a way that captures attention, communicates key messages, evokes desired emotions, and
ultimately influences consumer behavior to achieve specific marketing objectives, such as driving
sales or building brand awareness.

Q: How does lifestyle photography differ from product
photography in advertising?
A: Product photography focuses directly on showcasing the product itself, highlighting its features
and details. Lifestyle photography, conversely, depicts people using the product within a relatable or
aspirational context, selling the experience, emotion, or lifestyle associated with the product rather



than just the item.

Q: What role does color play in advertising and photography in
advertising?
A: Color plays a significant psychological role, influencing emotions, perceptions, and brand
association. Strategic use of color in photography can evoke feelings like excitement (warm colors)
or trust (cool colors), reinforce brand identity, and make advertisements more appealing and
memorable to the target audience.

Q: Why is authenticity important in modern advertising
photography?
A: Authenticity is crucial because consumers today are often skeptical of overly polished or artificial
imagery. Authentic photographs, including user-generated content, tend to build trust, resonate
more deeply with audiences, and create a stronger emotional connection with the brand.

Q: How is artificial intelligence (AI) impacting advertising and
photography in advertising?
A: AI is impacting the field by enabling AI-powered image generation, sophisticated photo editing,
and personalized visual content creation. It can enhance efficiency and explore new creative
possibilities, though human creativity and strategic oversight remain essential for ensuring
emotional resonance and brand alignment.

Q: What are some key performance indicators (KPIs) for
measuring the success of advertising photography?
A: Key performance indicators include click-through rates (CTR), conversion rates, engagement
rates on social media, website traffic, brand recall, and sales lift. These metrics help evaluate how
effectively the photography contributes to campaign objectives.

Q: How does photography contribute to brand identity?
A: Photography contributes to brand identity by establishing a consistent visual style, tone, and
aesthetic that becomes synonymous with the brand. This visual consistency, seen across various
advertising materials, helps in brand recognition, differentiation, and the overall perception of the
brand's personality and values.

Q: What is the importance of composition in advertising
photography?
A: Composition is vital because it guides the viewer's eye, emphasizes key elements (like the product



or message), creates visual balance or dynamism, and contributes to the overall aesthetic appeal and
effectiveness of the advertisement. A well-composed image is more likely to capture attention and
communicate its intended message clearly.
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