CHICAGO STYLE CAPITALIZATION RULES FOR ENGLISH LANGUAGE

THE CHICAGO MANUAL oF STYLE (CMOS) OFFERS A COMPREHENSIVE GUIDE TO ENGLISH LANGUAGE MECHANICS, WITH ITS
CAPITALIZATION RULES BEING A CORNERSTONE FOR CLARITY AND CONSISTENCY. UNDERSTANDING CHICAGO STYLE
CAPITALIZATION RULES FOR ENGLISH LANGUAGE IS CRUCIAL FOR WRITERS, EDITORS, AND ACADEMICS AIMING FOR PROFESSIONAL
PUBLICATION. THIS GUIDE WILL DELVE INTO THE NUANCES OF CAPITALIZING TITLES, PROPER NOUNS, AND VARIOUS SPECIFIC
INSTANCES, ENSURING YOUR WRITTEN WORK ADHERES TO THESE ESTABLISHED STANDARDS. W/E WILL EXPLORE THE GENERAL
PRINCIPLES, THE SPECIFIC APPLICATION TO TITLES OF WORKS, AND THE OFTEN-CONFUSING AREAS SUCH AS PROPER ADJECTIVES
AND INSTITUTIONAL NAMES, PROVIDING A DETAILED ROADMAP FOR MASTERING CHICAGO STYLE CAPITALIZATION.
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UNDERSTANDING THE CoRE PRINCIPLES OF CHICAGO STYLE CAPITALIZATION

THE FUNDAMENTAL PHILOSOPHY BEHIND CHICAGO STYLE CAPITALIZATION IS TO CAPITALIZE ONLY WHAT IS NECESSARY,
PRIORITIZING CLARITY AND READABILITY. UNLIKE SOME OTHER STYLE GUIDES THAT ADVOCATE FOR MORE EXTENSIVE
CAPITALIZATION, CHICAGO LEANS TOWARDS A MORE MINIMALIST APPROACH. THIS MEANS THAT WORDS ARE GENERALLY
LOWERCASE UNLESS THERE IS A SPECIFIC REASON, DICTATED BY GRAMMATICAL CONVENTION OR A SPECIFIC RULE WITHIN THE
CHICAGO MANUAL OF STYLE, TO CAPITALIZE THEM. THIS PRINCIPLE EXTENDS TO COMMON NOUNS, GENERAL TERMS, AND EVEN
TITLES UNLESS THEY FALL UNDER SPECIFIC CATEGORIES THAT REQUIRE CAPITALIZATION.

THE GOAL IS TO AVOID VISUAL CLUTTER AND ENSURE THAT CAPITALIZED WORDS STAND OUT FOR THEIR TRUE SIGNIFICANCE,
TYPICALLY AS PROPER NOUNS OR AS THE BEGINNING OF A SENTENCE OR TITLE. W/HEN IN DOUBT, THE CHICAGO MANUAL OF
STYLE GENERALLY ADVISES LEANING TOWARDS LOWERCASE. HO\X/EVER/ THIS DOESN'T MEAN A COMPLETE ABSENCE OF
CAPITALIZATION; RATHER, IT SIGNIFIES A DELIBERATE AND REASONED APPLICATION OF CAPITALIZATION RULES. \WRITERS MUST
UNDERSTAND THE DISTINCTIONS BETWEEN COMMON AND PROPER NOUNS, AS THIS IS A PRIMARY DRIVER FOR CAPITALIZATION
DECISIONS.

DisTINGUISHING BETWEEN COMMON AND PrOPER NOUNS

A KEY ELEMENT IN MASTERING CHICAGO STYLE CAPITALIZATION RULES FOR ENGLISH LANGUAGE IS THE ABILITY TO DIFFERENTIATE
BETWEEN COMMON NOUNS AND PROPER NOUNS. COMMON NOUNS REFER TO GENERAL CATEGORIES OF PEOPLE, PLACES, THINGS, OR
IDEAS (E.G., CITY, RIVER, PRESIDENT, BOOK). THESE ARE TYPICALLY NOT CAPITALIZED UNLESS THEY BEGIN A SENTENCE. PROPER
NOUNS, ON THE OTHER HAND, NAME SPECIFIC INDIVIDUALS, PLACES, ORGANIZATIONS, OR UNIQUE ENTITIES (E.G., CHICAGO,
MississIPpi RIVER, PRESIDENT LINCOLN, THE GREAT GATSBY). THESE SPECIFIC NAMES ARE ALWAYS CAPITALIZED.

THE DISTINCTION CAN SOMETIMES BE SUBTLE. FOR INSTANCE, “THE PRESIDENT” IS A COMMON NOUN REFERRING TO THE OFFICE,
WHILE “PRESIDENT BIDEN" IS A PROPER NOUN REFERRING TO THE SPECIFIC INDIVIDUAL HOLDING THAT OFFICE. SIMILARLY, “THE
UNIVERSITY” IS A COMMON NOUN, BUT “UNIVERSITY OF CHICAGO” IS A PROPER NOUN. CAREFUL ATTENTION TO WHETHER A
NOUN REFERS TO A GENERAL CONCEPT OR A SPECIFIC, UNIQUE ENTITY IS PARAMOUNT.

THe PrINCIPLE OF “DowN STYLE”



CHICAGO STYLE IS OFTEN DESCRIBED AS ADHERING TO A "DOWN STYLE/” WHICH MEANS IT FAVORS LOWERCASE LETTERS FOR
WORDS THAT ARE NOT ESSENTIAL TO IDENTIFY A SPECIFIC ENTITY OR FOR EMPHASIS. THIS CONTRASTS WITH “UP STYLE,”
\WHERE MORE WORDS WOULD BE CAPITALIZED. FOR EXAMPLE, IN DOWN STYLE, TERMS LIKE “INTERNET” (THOUGH INCREASINGLY
CAPITALIZED BY SOME), ”\X/EBSITE,” AND COMMON JOB TITLES ARE TYPICALLY LOWERCASE WHEN USED GENERALLY. THIS
APPROACH AIMS TO MAKE TEXT EASIER TO READ AND LESS DISTRACTING, RESERVING CAPITALIZATION FOR TRUE PROPER NOUNS
AND SPECIFIC CIRCUMSTANCES DEFINED BY THE STYLE GUIDE.

CAPITALIZING TITLES OF WoRkS: THE CHICAGO STYLE APPROACH

ONE OF THE MOST DETAILED AREAS OF CHICAGO STYLE CAPITALIZATION RULES FOR ENGLISH LANGUAGE PERTAINS TO THE
CAPITALIZATION OF TITLES OF BOOKS, ARTICLES, ESSAYS, POEMS, SONGS, FILMS, AND OTHER CREATIVE WORKS. CHICAGO
STYLE EMPLOYS A “TITLE CASE” APPROACH FOR THESE, WHICH INVOLVES CAPITALIZING THE FIRST WORD, THE LAST WORD, AND
ALL PRINCIPAL WORDS IN BETWEEN. THIS MEANS THAT ARTICLES, PREPOSITIONS, AND CONJUNCTIONS ARE GENERALLY NOT
CAPITALIZED UNLESS THEY ARE THE FIRST OR LAST WORD OF THE TITLE.

THE PRINCIPAL WORDS THAT ARE CAPITALIZED INCLUDE NOUNS, PRONOUNS, VERBS, ADJECTIVES, ADVERBS, AND SUBORDINATE
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CONJUNCTIONS. MINOR WORDS LIKE “A,” “AN,” “THE,” “aND,” “BUT,” "OR,” "FOR,” “NOR,” "ON,” “AT,” "T0O,” "FROM," "BY,
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“wiTH,” “IN,” "oF,"” AND “AS"” ARE GENERALLY LOWERCASE. UNDERSTANDING THESE DISTINCTIONS IS CRUCIAL FOR
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ACCURATELY TITLING ANY CREATIVE WORK WITHIN CHICAGO STYLE GUIDELINES.

CAPITALIZING PrINCIPAL WORDS IN TITLES

THE CORE OF TITLE CASE IN CHICAGO STYLE LIES IN IDENTIFYING AND CAPITALIZING THE “PRINCIPAL” WORDS. THESE ARE THE
WORDS THAT CARRY THE MAIN SEMANTIC WEIGHT OF THE TITLE. NOUNS, PRONOUNS, VERBS, ADJECTIVES, AND ADVERBS ARE
CONSISTENTLY CAPITALIZED. FOR EXAMPLE, IN THE TITLE “THE LORD oF THE RINGS,” “LorD,” “oF,” AND “RINGS” ARE

PRINCIPAL WORDS. “THE” IS CAPITALIZED BECAUSE IT IS THE FIRST WORD, AND “OF” IS LOWERCASE BECAUSE IT IS A
PREPOSITION.

ADVERBS ENDING IN -LY, SUCH AS “"QUICKLY"” OR “HAPPILY,” ARE ALSO CONSIDERED PRINCIPAL WORDS AND ARE CAPITALIZED.
SIMILARLY, IF A PREPOSITION IS USED AS AN ADVERBIAL PARTICLE (E.G., “LOOK UP” IN THE SENSE OF FINDING INFORMATION), IT
MAY BE CAPITALIZED. THIS PRINCIPLE OF CAPITALIZING SIGNIFICANT WORDS ENSURES THAT THE TITLE IS EASILY UNDERSTOOD
AND VISUALLY PROMINENT.

LowercASE MINOR WORDS IN TITLES

CONVERSELY, MINOR WORDS IN TITLES ARE ALMOST ALWAYS RENDERED IN LOWERCASE IN CHICAGO STYLE, UNLESS THEY
APPEAR AT THE BEGINNING OR END OF THE TITLE. THESE MINOR WORDS TYPICALLY INCLUDE ARTICLES (A, AN, THE), SHORT
PREPOSITIONS (IN, ON, AT, OF, TO, FOR, FROM, WITH, BY, ETC.), AND COORDINATING CONJUNCTIONS (AND, BUT, OR, NOR, FOR,

" " " s " " " " "
SO, YET). FOR INSTANCE, IN THE TITLE “A TALE oF Two CiTies,” onLy “A,” “TAaLe,” anp “CiTIES” ARE CAPITALIZED. “OF
AND “Two" ARE CORRECTLY IDENTIFIED AND CAPITALIZED AS PRINCIPAL WORDS, WHILE “A” AND “OF” ARE MINOR.

THE STRATEGIC USE OF LOWERCASE FOR THESE MINOR WORDS PREVENTS A TITLE FROM BECOMING OVERLY CLUTTERED AND
EMPHASIZES THE SUBSTANTIVE WORDS. THIS DELIBERATE CHOICE ENHANCES THE AESTHETIC APPEAL AND IMMEDIATE
COMPREHENSION OF THE TITLE. |T IS ESSENTIAL TO CONSULT A COMPREHENSIVE CHICAGO STYLE GUIDE FOR AN EXHAUSTIVE LIST
OF PREPOSITIONS AND CONJUNCTIONS THAT FALL INTO THIS MINOR WORD CATEGORY.



SPECIFIC RULES FOR HYPHENATED W/ ORDS AND SUBTITLES

HYPHENATED WORDS IN TITLES FOLLOW SPECIFIC RULES. BOTH PARTS OF A HYPHENATED WORD ARE GENERALLY CAPITALIZED IF
THEY ARE PRINCIPAL WORDS. FOR EXAMPLE, “SELF-DISCOVERY” WOULD BE CAPITALIZED AS SUCH. |F THE FIRST PART IS A
PREFIX AND THE SECOND PART IS NOT A PROPER NOUN, ONLY THE SECOND PART IS CAPITALIZED (E.G./ ”PRE‘RAPHAELITE”).
SUBTITLES ARE TREATED AS SEPARATE TITLES AND ARE CAPITALIZED ACCORDING TO THE SAME PRINCIPLES. THE COLON THAT
SEPARATES A MAIN TITLE FROM A SUBTITLE IS FOLLOWED BY A SPACE, AND THE FIRST WORD OF THE SUBTITLE IS CAPITALIZED.

FOR EXAMPLE, A BOOK TITLED “THE ART OF WRITING: A COMPREHENSIVE GUIDE” WoULD HAVE “THE,” “ART,” “WRITING,”
AND “A " "CoMPREHENSIVE,” AND “GUIDE” CAPITALIZED. THE COLON FOLLOWED BY A SPACE AND THEN THE CAPITALIZED FIRST
WORD OF THE SUBTITLE IS A KEY STYLISTIC MARKER.

ProPeR NoUNS AND THEIR CAPITALIZATION IN CHICAGO STYLE

PROPER NOUNS ARE THE BACKBONE OF CAPITALIZATION RULES IN ANY STYLE GUIDE, AND CHICAGO STYLE IS NO EXCEPTION.
THESE ARE WORDS THAT NAME UNIQUE ENTITIES, AND THEIR CAPITALIZATION SERVES TO DISTINGUISH THEM FROM GENERAL
TERMS. MASTERING THE NUANCES OF PROPER NOUN CAPITALIZATION IS FUNDAMENTAL TO CORRECT CHICAGO STYLE USAGE.

NAMEs oF PEoPLE, PLACES, AND ORGANIZATIONS

THIS IS PERHAPS THE MOST STRAIGHTFORWARD CATEGORY. NAMES OF SPECIFIC INDIVIDUALS (E.G., JANE AUSTEN, NELSON
MANDELA), GEOGRAPHICAL LOCATIONS (E.G., PARIS, MOUNT EVEREST, ATLANTIC OCEAN), AND ORGANIZATIONS (E.G., UNITED
NATIONS, GOOGLE, AMERICAN RED CROSS) ARE ALWAYS CAPITALIZED. THIS APPLIES TO COUNTRIES, CONTINENTS, CITIES,
STATES, PROVINCES, RIVERS, LAKES, OCEANS, MOUNTAINS, STREETS, AND SPECIFIC BUILDINGS.

\W/HEN DEALING WITH COMPOUND PROPER NOUNS, EACH SIGNIFICANT WORD IS CAPITALIZED. FOR INSTANCE, “New York CiTY”
AND “STATUE OF LIBERTY" ARE CORRECTLY CAPITALIZED. THE TERM “PROPER NOUN" ITSELF IS KEY; IF A NOUN NAMES A UNIQUE
ENTITY, IT'S GENERALLY CAPITALIZED.

ProPer ADJECTIVES DERIVED FROM PROPER NOUNS

PROPER ADJECTIVES ARE ADJECTIVES THAT ARE DERIVED FROM PROPER NOUNS. ACCORDING TO CHICAGO STYLE CAPITALIZATION
RULES FOR ENGLISH LANGUAGE, THESE SHOULD ALSO BE CAPITALIZED. EXAMPLES INCLUDE “AMERICAN” (FROM AMERICA),
" " " " " "

SHAKESPEAREAN" (FROM SHAKESPEARE), “VICTORIAN" (FROM VICTORIA), AND “FRENCH” (FROM FRANCE). THIS RULE HELPS
TO IDENTIFY THE ORIGIN OR ASSOCIATION OF THE ADJECTIVE, MAINTAINING CLARITY AND SPECIFICITY.

HOWEVER, SOME EXCEPTIONS EXIST. |[F A PROPER ADJECTIVE HAS BECOME SO COMMON THAT IT HAS LOST ITS DIRECT
ASSOCIATION WITH THE ORIGINAL PROPER NOUN AND IS NOW CONSIDERED A GENERIC TERM, IT MAY BE LOWERCASED. FOR
EXAMPLE, WORDS LIKE “ITALIC,” “ROMAN,” “"MANUSCRIPT,” AND “CHINA” (WHEN REFERRING TO THE MATERIAL, NOT THE
COUNTRY) ARE TYPICALLY NOT CAPITALIZED. |T'S CRUCIAL TO CONSULT A STYLE GUIDE FOR A DEFINITIVE LIST OF SUCH
EXCEPTIONS.

BrAND NAMES AND TRADEMARKS

BRAND NAMES AND TRADEMARKS ARE PROPER NOUNS AND ARE THEREFORE CAPITALIZED. THIS INCLUDES NAMES OF COMPANIES,
PRODUCTS, AND SERVICES, SUCH AS “IPHONE,” “MicrosorT,” “Coca-CoLa,” AND “KLEENEX.” IT IS IMPORTANT TO USE THE



TRADEMARK HOLDER'S PREFERRED CAPITALIZATION WHEN KNOWN, ALTHOUGH CHICAGO STYLE GENERALLY DICTATES
CAPITALIZATION AS A PROPER NOUN.

EVEN WHEN REFERRING TO THE GENERAL CATEGORY OF A PRODUCT, IF THE BRAND NAME IS USED, IT SHOULD BE CAPITALIZED. For
INSTANCE, “He AskeD For A KLEeNex” IS CORRECT, EVEN IF THE SPEAKER MEANT ANY FACIAL TISSUE. THIS ADHERENCE TO
TRADEMARK CAPITALIZATION ENSURES ACCURACY AND AVOIDS POTENTIAL ISSUES.

SpeciFic CAses AND EXCEPTIONS IN CHICAGO STYLE CAPITALIZATION

BEYOND THE GENERAL RULES, CHICAGO STYLE CAPITALIZATION RULES FOR ENGLISH LANGUAGE ADDRESS A MULTITUDE OF
SPECIFIC SCENARIOS THAT OFTEN CAUSE CONFUSION FOR WRITERS. UNDERSTANDING THESE EXCEPTIONS AND SPECIFIC
APPLICATIONS IS VITAL FOR ACHIEVING A POLISHED AND CORRECT MANUSCRIPT.

CAPITALIZING TITLES OF OFFICIAL DOCUMENTS AND LAWS

FORMAL TITLES OF OFFICIAL DOCUMENTS, ACTS, AND LAWS ARE GENERALLY CAPITALIZED. THIS INCLUDES NAMES LIKE THE
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DECLARATION OF INDEPENDENCE,” “CONSTITUTION OF THE UNITED STATES,” or "CIVIL RIGHTS ACT ofF 1964." WHeN

REFERRING TO LEGISLATION IN A GENERAL SENSE, HOWEVER, LOWERCASE IS USED (E.G., “THE CIVIL RIGHTS BILL”). THE KEY IS

WHETHER THE NAME REFERS TO THE SPECIFIC, OFFICIAL TITLE OF THE DOCUMENT.

THIS CONVENTION ENSURES THAT FORMAL GOVERNMENTAL AND LEGAL DOCUMENTS ARE CLEARLY IDENTIFIED. FOR INSTANCE,
“THe CONSTITUTION” REFERS TO THE SPECIFIC DOCUMENT, WHILE A CONSTITUTION” REFERS TO ANY SYSTEM OF
FUNDAMENTAL PRINCIPLES.

CAPITALIZING NAMES OF HisTORICAL PERIODS AND EVENTS

NAMED HISTORICAL PERIODS AND SIGNIFICANT HISTORICAL EVENTS ARE CAPITALIZED. THIS INCLUDES ERAS LIKE THE
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RENAISSANCE,” "MIDDLE AGES,” " INDUSTRIAL REVOLUTION,” AND SPECIFIC EVENTS SUCH AS ~ W oRLD W AR II,” “THE FRENCH

RevoLuTIon,” orR “THe CiviL WAR.” THIS CAPITALIZATION HIGHLIGHTS THEIR IMPORTANCE AS DISTINCT, RECOGNIZED PERIODS

OR OCCURRENCES IN HISTORY.
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HOWEVER, GENERAL TERMS REFERRING TO HISTORICAL TIMES ARE NOT CAPITALIZED, SUCH AS “ANCIENT TIMES,” THE NINETEENTH
CENTURY,” OR “POSTWAR PERIOD.” THE DISTINCTION LIES IN WHETHER THE TERM FUNCTIONS AS A SPECIFIC, NAMED ERA OR
EVENT.

CAPITALIZING RELIGIOUS TErRMS AND DEITIES

n"won

TERMS REFERRING TO GOD, DEITIES, AND SPECIFIC RELIGIOUS FIGURES ARE CAPITALIZED. THIS INCLUDES “Gob,” “Lorp,”
“ALLAH,” AND THE NAMES OF PROPHETS AND OTHER DIVINE FIGURES WITHIN VARIOUS RELIGIONS. SIMILARLY, SACRED TEXTS AND
SPECIFIC RELIGIOUS HOLIDAYS ARE CAPITALIZED, SUCH AS THE “BIBLE,” “QURAN,” “CHRISTMAS,” AND “HANUKKAH.”

THIS CAPITALIZATION REFLECTS THE REVERENCE AND SPECIFICITY ASSOCIATED WITH RELIGIOUS AND SPIRITUAL TERMINOLOGY.
\WHEN THESE TERMS ARE USED IN A NON-RELIGIOUS OR METAPHORICAL CONTEXT, CAPITALIZATION MAY NOT BE NECESSARY. FOR
EXAMPLE, ONE MIGHT REFER TO A GOD OF THUNDER” IN A MYTHOLOGICAL CONTEXT WITHOUT CAPITALIZING “GoD.”



CAPITALIZING INsTITUTIONAL NAMES AND OFFICIAL TITLES

THE PRECISE CAPITALIZATION OF INSTITUTIONAL NAMES AND OFFICIAL TITLES IS A RECURRING POINT OF INQUIRY WHEN ADHERING
TO CHICAGO STYLE CAPITALIZATION RULES FOR ENGLISH LANGUAGE. CLARITY AND CONSISTENCY ARE PARAMOUNT IN THESE
INSTANCES, PARTICULARLY IN ACADEMIC AND PROFESSIONAL WRITING.

NAMES oF DEPARTMENTS AND DIVISIONS

\X/HEN REFERRING TO SPECIFIC, OFFICIAL NAMES OF DEPARTMENTS OR DIVISIONS WITHIN AN ORGANIZATION, THEY ARE
CAPITALIZED. FOR EXAMPLE, “DEPARTMENT OF ENGLISH,” “MARKETING Division,” or “HUMAN RESOURCES OFFICE.” HOWEVER,
WHEN REFERRING TO THESE IN A GENERAL SENSE, LOWERCASE IS USED: “THE ENGLISH DEPARTMENT,” “THE MARKETING DIVISION.”

THE KEY HERE IS WHETHER THE TERM IS PART OF THE OFFICIAL, NAMED DESIGNATION OF THAT UNIT. IF IT FUNCTIONS AS A
DESCRIPTIVE TERM FOR A GENERIC FUNCTION, IT REMAINS LOWERCASE.

OFricIAL TITLES OF INDIVIDUALS

OFFICIAL TITLES OF INDIVIDUALS ARE CAPITALIZED WHEN THEY PRECEDE THE PERSON’S NAME, SUCH AS “PRESIDENT JOE BIDEN,”
"PROFESSOR JANE SMITH,” OR “DR. MICHAEL LEE.” \W/HEN THE TITLE APPEARS AFTER THE NAME OR IS USED INDEPENDENTLY, IT IS
GENERALLY LOWERCASE, UNLESS IT IS BEING USED AS A FORMAL DESIGNATION OF OFFICE IN A SPECIFIC CONTEXT (E.G., “THE
PRESIDENT WILL ADDRESS THE NATION").

THIS CONVENTION DISTINGUISHES BETWEEN A FORMAL, APPENDED TITLE AND A DESCRIPTIVE OR REFERENTIAL USE OF THE TITLE.
THE POSITION OF THE TITLE IN THE SENTENCE IS A CRITICAL DETERMINANT.

NAMES oF ORGANIZATIONS AND COMPANIES

AS PREVIOUSLY MENTIONED, THE FULL, OFFICIAL NAMES OF ORGANIZATIONS, CORPORATIONS, INSTITUTIONS, AND COMPANIES
ARE ALWAYS CAPITALIZED. THIS INCLUDES NAMES LIKE “THE UNIVERSITY OF CHICAGO,” “MicRosoFT CorPORATION,” “THE
SMITHSONIAN INSTITUTION,” AND “INTERNATIONAL BUSINESS MACHINES (IBM).” THIS ENSURES THAT THE UNIQUE IDENTITY OF
EACH ENTITY IS CLEARLY PRESENTED.

\W/HEN ABBREVIATIONS OR SHORTENED FORMS ARE USED, THEY FOLLOW THE SAME CAPITALIZATION AS THE FULL NAME. FOR
INSTANCE, “IBM” IS CAPITALIZED, AS IS THE FULL NAME “INTERNATIONAL BUSINESS MACHINES.”

CoMMoN PITFALLS AND How To Avold THEM IN CHICAGO STYLE
CAPITALIZATION

NAVIGATING THE INTRICACIES OF CHICAGO STYLE CAPITALIZATION RULES FOR ENGLISH LANGUAGE CAN PRESENT CHALLENGES.
AW ARENESS OF COMMON ERRORS AND UNDERSTANDING THE UNDERLYING PRINCIPLES CAN SIGNIFICANTLY IMPROVE ACCURACY AND
FLUENCY IN APPLYING THESE RULES.



Over-CAPITALIZATION OoF CoMMON NOUNS

ONE OF THE MOST FREQUENT MISTAKES IS THE OVER-CAPITALIZATION OF COMMON NOUNS THAT ARE NOT PROPER NOUNS OR DO
NOT FALL UNDER SPECIFIC CHICAGO STYLE EXCEPTIONS. W/RITERS SOMETIMES MISTAKENLY CAPITALIZE WORDS LIKE “INTERNET,”
“weBsITE,” “cCoMPANY,” OR “GOVERNMENT” WHEN THEY ARE USED GENERALLY. ADHERING TO THE “DOWN STYLE” PRINCIPLE,
WHERE LOWERCASE IS PREFERRED UNLESS A SPECIFIC RULE DICTATES OTHERWISE, IS ESSENTIAL TO AVOID THIS.

ALWAYS ASK YOURSELF: DOES THIS WORD NAME A SPECIFIC, UNIQUE ENTITY, OR IS IT A GENERAL TERM? |F IT'S A GENERAL
TERM, IT SHOULD LIKELY BE LOWERCASE.

INCONSISTENT APPLICATION OF TITLE CASE

INCONSISTENT APPLICATION OF TITLE CASE FOR WORKS IS ANOTHER COMMON ISSUE. THIS OFTEN STEMS FROM MISINTERPRETING
WHICH WORDS ARE CONSIDERED “PRINCIPAL” AND WHICH ARE “MINOR.” W/RITERS MAY MISTAKENLY CAPITALIZE PREPOSITIONS OR
CONJUNCTIONS THAT SHOULD BE LOWERCASE, OR VICE VERSA. DILIGENT REVIEW OF THE SPECIFIC RULES FOR ARTICLES,
PREPOSITIONS, AND CONJUNCTIONS IN TITLES IS NECESSARY.

REFERRING TO A STYLE GUIDE OR A RELIABLE ONLINE RESOURCE FOR TITLE CAPITALIZATION EXAMPLES CAN BE HIGHLY BENEFICIAL
IN MAINTAINING CONSISTENCY.

MISINTERPRETING PROPER ADJECTIVES

CONFUSING PROPER ADJECTIVES WITH COMMON ADJECTIVES, OR FAILING TO RECOGNIZE WHEN A \WORD FUNCTIONS AS A PROPER
ADJECTIVE, CAN LEAD TO ERRORS. For EXAMPLE, A WRITER MIGHT LOWERCASE “EUROPEAN" WHEN REFERRING TO SOMETHING
“oF EUROPE,” OR CAPITALIZE A WORD THAT HAS BECOME A COMMON ADJECTIVE. UNDERSTANDING THE DERIVATION OF THE
ADJECTIVE FROM A PROPER NOUN IS KEY.

W/HEN IN DOUBT, CHECK IF THE ADJECTIVE NAMES A SPECIFIC PLACE, PERSON, OR GROUP. IFIT DOES, IT IS LIKELY A PROPER
ADJECTIVE AND SHOULD BE CAPITALIZED.

FAQ

Q: WHEN SHoOULD | CAPITALIZE “INTERNET” IN CHICAGO STYLE?

A: ACCORDING TO THE CHICAGO MANUAL OF STYLE/ THE TERM "INTERNET” IS GENERALLY TREATED AS A COMMON NOUN AND
SHOULD BE LOWERCASE UNLESS IT BEGINS A SENTENCE. W/HILE SOME SOURCES HAVE BEGUN CAPITALIZING IT, CHICAGO STYLE'S
“DOWN STYLE” APPROACH FAVORS LOWERCASE FOR THIS TERM WHEN USED GENERALLY.

Q: How DO | CAPITALIZE A TITLE WITH A HYPHENATED WORD IN CHICAGO STYLE?

A: IN CHICcAGO STYLE, BOTH PARTS OF A HYPHENATED WORD IN A TITLE ARE CAPITALIZED IF THEY ARE PRINCIPAL \WORDS. For
EXAMPLE, “STATE-OF-THE-ART” WOULD BE CAPITALIZED AS SUCH. IF THE FIRST PART IS A PREFIX THAT CANNOT STAND ALONE
AND THE SECOND PART IS NOT A PROPER NOUN, ONLY THE SECOND PART IS CAPITALIZED (E.G., ”PRE‘RAPHAELITE”).



Q: WHAT IS THE DIFFERENCE BETWEEN “'DOWN STYLE” AND “UP STYLE” IN CHICAGO
CAPITALIZATION?

A: "Down STYLE,” FAVORED BY CHICAGO STYLE, MEANS CAPITALIZING ONLY WHAT IS NECESSARY, LEANING TOWARDS
LOWERCASE FOR MOST WORDS. “UP STYLE” INVOLVES CAPITALIZING MORE WORDS, OFTEN FOR EMPHASIS OR TRADITION.
CHICAGO'S APPROACH PRIORITIZES READABILITY AND CLARITY BY RESERVING CAPITALIZATION FOR PROPER NOUNS AND SPECIFIC
GRAMMATICAL REASONS.

Q: How DO | CAPITALIZE OFFICIAL JOB TITLES IN CHICAGO STYLE?

A: OFFICIAL JOB TITLES ARE CAPITALIZED WHEN THEY DIRECTLY PRECEDE A PERSON'S NAME, SUCH AS “PRESIDENT LINCOLN.”
\WHEN THE TITLE IS USED ALONE OR FOLLOWS THE NAME, IT IS GENERALLY LOWERCASE (E.G., “ABRAHAM LINCOLN, THE
PRESIDENT”). HOWEVER, TITLES USED IN A FORMAL, SPECIFIC DESIGNATION (E.G., “THE PRESIDENT OF THE UNITED STATES WiLL
DELIVER A SPEECH”) CAN BE CAPITALIZED.

Q: ARE THERE EXCEPTIONS TO CAPITALIZING PROPER ADJECTIVES DERIVED FROM PROPER
NOUNS IN CHICAGO STYLE?

A: YES, THERE ARE EXCEPTIONS. SOME PROPER ADJECTIVES HAVE BECOME SO COMMON THAT THEY ARE CONSIDERED GENERIC
TERMS AND ARE THEREFORE LOWERCASED. EXAMPLES INCLUDE “ITALIC,” “ROMAN,” “MANUSCRIPT,” AND “CHINA" (WHEN
REFERRING TO THE MATERIAL, NOT THE COUNTRY). IT IS ALWAYS BEST TO CONSULT THE CHICAGO MANUAL OF STYLE FOR A

DEFINITIVE LIST.

Q: How ARE NAMES OF SEASONS CAPITALIZED IN CHICAGO STYLE?

A: IN CHICcAGO STYLE, THE NAMES OF SEASONS (SPRING, SUMMER, AUTUMN/FALL, \X/INTER) ARE GENERALLY NOT CAPITALIZED
UNLESS THEY ARE PART OF A FORMAL NAME OF A SPECIFIC EVENT OR PERIOD (E.G., “THE WINTER OLYMPICS“) OR BEGIN A
SENTENCE.

Q: WHEN SHoULD | CAPITALIZE “UNIVERSITY" OR “coLLEGE” IN CHICAGO STYLE?

A: YOU SHOULD CAPITALIZE “UNIVERSITY” OR “COLLEGE” WHEN IT IS PART OF THE OFFICIAL NAME OF AN INSTITUTION (E.G.,
“UNIVERSITY OF CALIFORNIA,” “HARVARD UNIVERSITY”). W/HEN USED GENERICALLY (“A LOCAL COLLEGE,” “ATTEND
UNIVERSITY"), IT SHOULD BE LOWERCASE.

Q: How Do | CAPITALIZE SPECIFIC RELIGIOUS TERMS?

A: SPECIFIC RELIGIOUS TERMS REFERRING TO DEITIES, PROPHETS, SACRED TEXTS, AND MAJOR RELIGIOUS HOLIDAYS ARE
CAPITALIZED. THIS INCLUDES “Gob,” “ALLAH,” “BisLE,” “"QURAN,” “CHRISTMAS,” AND “HANUKKAH.” \W/HEN THESE TERMS ARE
USED METAPHORICALLY OR IN A NON-RELIGIOUS CONTEXT, CAPITALIZATION MAY NOT BE NECESSARY.

Q: WHAT ARE THE RULES FOR CAPITALIZING NAMES OF CELESTIAL BODIES IN CHICAGO
STYLE?

A: NAMES OF PLANETS, STARS, CONSTELLATIONS, AND NAMED GALAXIES ARE CAPITALIZED (E.G., “EARTH,

" m"on " "
UrsA MaJor,” "MiLky W AY"). HOWEVER, GENERAL TERMS LIKE “SUN,

UNLESS THEY ARE PART OF A SPECIFIC PROPER NAME OR BEGIN A SENTENCE.
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Mars,” “Sirius,”
MOON,” AND “STARS” ARE USUALLY LOWERCASE
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Q: How SHOULD | HANDLE THE CAPITALIZATION OF ONLINE PLATFORMS AND SOCIAL
MEDIA IN CHICAGO STYLE?

A: GENERALLY, PROPER NOUNS FOR SPECIFIC PLATFORMS AND COMPANIES ARE CAPITALIZED (E.G., “FACEBOOK,” “TWITTER,”
"GoogLEe,” “AMAzZON"). TerMS LIk “wEeBSITE,” “sociAL MEDIA,” OR “ONLINE PLATFORM” ARE TREATED AS COMMON NOUNS
AND ARE LOWERCASE UNLESS THEY START A SENTENCE. THE SPECIFIC BRAND NAMES ARE CAPITALIZED AS THEY ARE PROPER
NOUNS.
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