CHICAGO MANUAL OF STYLE FORMATTING GUIDELINES FOR
SOCIAL MEDIA

CHICAGO MANUAL OF STYLE FORMATTING GUIDELINES FOR SOCIAL MEDIA ARE AN ESSENTIAL CONSIDERATION FOR ANYONE
LOOKING TO PRESENT INFORMATION WITH CLARITY, CONSISTENCY, AND PROFESSIONALISM ACROSS VARIOUS DIGITAL
PLATFORMS. WHILE THE CHICAGO MANUAL OF STYLE (CMOS) IS TRADITIONALLY ASSOCIATED WITH ACADEMIC AND PRINT
PUBLICATIONS, ITS PRINCIPLES CAN BE ADAPTED TO THE DYNAMIC WORLD OF SOCIAL MEDIA, ENSURING YOUR CONTENT IS NOT
ONLY ENGAGING BUT ALSO ADHERES TO ESTABLISHED CITATION AND STYLISTIC STANDARDS. THIS ARTICLE DELVES INTO THE
NUANCED APPLICATION ofF CMOS FORMATTING FOR SOCIAL MEDIA, COVERING EVERYTHING FROM BASIC PUNCTUATION AND
CAPITALIZATION TO MORE COMPLEX ISSUES LIKE IN"TEXT CITATIONS AND THE REPRESENTATION OF EXTERNAL LINKS.
UNDERSTANDING THESE GUIDELINES WILL EMPOWER YOU TO MAINTAIN A HIGH LEVEL OF EDITORIAL INTEGRITY, EVEN IN FAST-
PACED ONLINE ENVIRONMENTS. WE WILL EXPLORE HOW TO EFFECTIVELY EMPLOY CMOS PRINCIPLES FOR HASHTAGS, USER
MENTIONS, AND THE GENERAL PRESENTATION OF INFORMATION, MAKING YOUR SOCIAL MEDIA CONTENT STAND OUT FOR ITS
ACCURACY AND POLISH.
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ADAPTING CHICAGO MANUAL OF STYLE FOR SocIAL MEDIA ENVIRONMENTS

THE CHICAGO MANUAL OF STYLE, RENOWNED FOR ITS COMPREHENSIVE APPROACH TO GRAMMAR, USAGE, PUNCTUATION, AND
CITATION, OFFERS A ROBUST FRAMEWORK FOR \WRITERS. APPLYING THESE ESTABLISHED RULES TO THE OFTEN INFORMAL AND
FAST-PACED REALM OF SOCIAL MEDIA REQUIRES CAREFUL CONSIDERATION AND ADAPTATION. THE CORE PRINCIPLES OF CLARITY
CONSISTENCY, AND ACCURACY REMAIN PARAMOUNT, EVEN AS CHARACTER LIMITS AND PLATFORM-SPECIFIC FEATURES
NECESSITATE A MODIFIED APPROACH. INSTEAD OF RIGID ADHERENCE, THE GOAL IS TO LEVERAGE CMOS AS A GUIDING
PHILOSOPHY TO ENHANCE THE READABILITY AND CREDIBILITY OF YOUR SOCIAL MEDIA CONTENT.

/

W/HEN TRANSLATING CMOS TO socIAL MEDIA, IT'S CRUCIAL TO UNDERSTAND THE INHERENT DIFFERENCES IN AUDIENCE AND
MEDIUM. SOCIAL MEDIA AUDIENCES OFTEN EXPECT A MORE CONVERSATIONAL TONE, AND BREVITY IS FREQUENTLY KEY. HO\X/EVER,
THIS DOESN'T MEAN ABANDONING ALL STYLISTIC RIGOR. BY UNDERSTANDING HOW CMOS TREATS COMMON WRITING ELEMENTS,
WE CAN MAKE INFORMED DECISIONS ABOUT HOW TO BEST REPRESENT THEM IN TWEETS, POSTS, AND OTHER SOCIAL MEDIA
UPDATES. THIS INVOLVES A THOUGHTFUL SELECTION OF WHICH CMOS RULES ARE MOST APPLICABLE AND HOW THEY CAN BE
IMPLEMENTED EFFECTIVELY WITHIN THE CONSTRAINTS OF EACH PLATFORM.

UNDERSTANDING CMOS CoRE PRINCIPLES FOR SOCIAL MEeDIA

THE FUNDAMENTAL PURPOSE OF THE CHICAGO MANUAL OF STYLE IS TO PROVIDE CLEAR, CONSISTENT, AND UNIVERSALLY
UNDERSTOOD GUIDELINES FOR WRITTEN COMMUNICATION. THIS OBJECTIVE DIRECTLY TRANSLATES TO SOCIAL MEDIA, WHERE
CLEAR COMMUNICATION IS ESSENTIAL TO CAPTURE ATTENTION AND CONVEY INFORMATION EFFECTIVELY. Key CMOS PRINCIPLES
SUCH AS CORRECT GRAMMAR, CONSISTENT PUNCTUATION, AND PROPER CAPITALIZATION CONTRIBUTE SIGNIFICANTLY TO THE
PROFESSIONALISM AND READABILITY OF SOCIAL MEDIA CONTENT. EVEN IN SHORT POSTS, NEGLECTING THESE CAN LEAD TO
MISINTERPRETATION OR A PERCEPTION OF CARELESSNESS.



WHiLe CMOS 1s EXHAUSTIVE, ITS APPLICATION TO SOCIAL MEDIA IS SELECTIVE. W/RITERS MUST PRIORITIZE THE RULES THAT
MOST DIRECTLY IMPACT CLARITY AND CREDIBILITY WITHIN THE CONTEXT OF PLATFORMS LIKE T\X/ITTER, FACEBOOK,
|NSTAGRAM, AND LINKEDIN. FOR INSTANCE, CORRECT COMMA USAGE CAN PREVENT AMBIGUITY IN A SHORT TWEET, AND
CONSISTENT CAPITALIZATION OF PROPER NOUNS ENSURES BRAND NAMES AND INDIVIDUALS ARE PRESENTED RESPECTFULLY. THE
UNDERLYING PHILOSOPHY OF CMOS—TO MAKE WRITING AS CLEAR AND ERROR-FREE AS POSSIBLE—IS UNIVERSALLY BENEFICIAL.

CAPITALIZATION AND PUNCTUATION IN SOCIAL MepiA PosTs

CAPITALIZATION ON SOCIAL MEDIA CAN BE A MINEFIELD, BUT CMOS OFFERS GUIDANCE. GENERALLY, STANDARD ENGLISH
CAPITALIZATION RULES APPLY: CAPITALIZE THE FIRST WORD OF A SENTENCE, PROPER NOUNS, AND TITLES WHEN USED DIRECTLY
BEFORE A NAME. HOWEVER, THE INFORMAL NATURE OF SOCIAL MEDIA SOMETIMES SEES VARIATIONS. FOR INSTANCE, BRAND NAMES
OR COMMON NOUNS THAT ARE PART OF A HASHTAG MAY ADOPT A UNIQUE CAPITALIZATION STYLE (E.G., BRANDNAME) THAT
DEVIATES FROM STRICT CMOS SENTENCE CAPITALIZATION. |T IS ADVISABLE TO MAINTAIN STANDARD SENTENCE
CAPITALIZATION AND ONLY DEVIATE FOR ESTABLISHED BRAND OR HASHTAG CONVENTIONS.

PUNCTUATION IN SOCIAL MEDIA REQUIRES A PRAGMATIC APPROACH. CMOS EMPHASIZES THE IMPORTANCE OF PUNCTUATION FOR
CLARITY. WHILE EXCESSIVE PUNCTUATION CAN CLUTTER A SHORT POST, THE OMISSION OF NECESSARY PUNCTUATION CAN
LEAD TO CONFUSION. For EXAMPLE, A COMMA CAN DISTINGUISH BETWEEN ITEMS IN A LIST OR CLARIFY THE RELATIONSHIP
BETWEEN CLAUSES. CMOS ADVISES USING A SERIAL COMMA (ALSO KNOWN AS THE OXFORD COMMA), AND THIS PRACTICE CAN
BE MAINTAINED ON SOCIAL MEDIA TO PREVENT AMBIGUITY IN LISTS WITHIN POSTS. THE JUDICIOUS USE OF EXCLAMATION POINTS
AND QUESTION MARKS IS ALSO IMPORTANT,; WHILE THEY CAN CONVEY ENTHUSIASM OR INQUIRY, OVERUSE CAN DIMINISH THEIR
IMPACT.

CAPITALIZING HASHTAGS AND USER MENTIONS

HASHTAGS AND USER MENTIONS ON SOCIAL MEDIA OFTEN HAVE THEIR OWN STYLISTIC CONVENTIONS. WHILE CMOS DOESN'T
DIRECTLY ADDRESS THESE DIGITAL PHENOMENA, IT'S BEST TO TREAT THEM CONSISTENTLY. FOR HASHTAGS, CAMEL CASE (\X/HERE
EACH WORD IN A PHRASE STARTS WITH A CAPITAL LETTER, E.G., SOCIALMEDIATIPS) IS COMMON AND AIDS READABILITY,
ESPECIALLY IN LONGER HASHTAGS. THIS IS A PRACTICAL ADAPTATION RATHER THAN A DIRECT CMOS RULE. SIMILARLY, USER
MENTIONS (ATUSERNAME) ARE CASE-INSENSITIVE ON MOST PLATFORMS, BUT CONSISTENCY IN HOW YOU FORMAT THEM WITHIN
YOUR OWN POSTS IS GOOD PRACTICE.

W/HEN INCORPORATING THESE ELEMENTS INTO A SENTENCE STRUCTURE, CMOS PRINCIPLES SHOULD GUIDE THE SURROUNDING
TEXT. For EXAMPLE, IF A HASHTAG FOLLOWS A SENTENCE, STANDARD SENTENCE PUNCTUATION SHOULD STILL BE APPLIED
BEFORE IT. IF A USERNAME IS MENTIONED AT THE BEGINNING OR IN THE MIDDLE OF A SENTENCE, THE CAPITALIZATION OF THE
SURROUNDING SENTENCE SHOULD FOLLOW CMOS RULES. THE KEY IS TO INTEGRATE THESE SOCIAL MEDIA FEATURES SEAMLESSLY
WITHOUT SACRIFICING GRAMMATICAL CORRECTNESS IN THE REST OF THE POST.

HANDLING USERNAMES, HASHTAGS, AND MENTIONS

\USERNAMES, OFTEN PRECEDED BY THE “AT” SYMBOL, AND HASHTAGS, PRECEDED BY | ARE INTEGRAL TO SOCIAL MEDIA
COMMUNICATION. CMOS DOESN'T OFFER EXPLICIT RULES FOR THESE, AS THEY ARE PLATFORM-SPECIFIC FEATURES. HOWEVER,
THE PRINCIPLE OF CLARITY IS PARAMOUNT. \W/HEN REFERRING TO A USERNAME OR HASHTAG, IT'S GENERALLY BEST TO PRESENT
THEM AS THEY APPEAR ON THE PLATFORM. IF A USERNAME OR HASHTAG IS BEING DISCUSSED AS A CONCEPT RATHER THAN A
DIRECT CALL-OUT, IT CAN BE TREATED AS A REGULAR WORD OR PHRASE, FOLLOWING STANDARD CAPITALIZATION AND
PUNCTUATION RULES.

FOR INSTANCE, WHEN WRITING A SENTENCE THAT INCLUDES A MENTION, SUCH AS “\WE SAW THE LATEST UPDATE FROM
ArCoMPANYNAME,” THE REST OF THE SENTENCE SHOULD FOLLOW CMOS GRAMMAR. |F YOU ARE DISCUSSING THE ACT OF USING
A HASHTAG, YOU MIGHT WRITE, “ THE USE OF DIGITALMARKETINGSTRATEGY IS CRUCIAL FOR ONLINE VISIBILITY.” HERE, THE
HASHTAG ITSELF IS CAPITALIZED USING CAMEL CASE FOR READABILITY, AND THE SURROUNDING SENTENCE ADHERES TO STANDARD
ENGLISH GRAMMAR AND PUNCTUATION. CONSISTENCY IN HOW YOU PRESENT THESE ELEMENTS ACROSS YOUR SOCIAL MEDIA
PRESENCE WILL CONTRIBUTE TO A PROFESSIONAL IMAGE.

INTEGRATING USERNAMES AND HASHTAGS INTO SENTENCES

INTEGRATING SOCIAL MEDIA HANDLES AND HASHTAGS INTO PROSE REQUIRES A CAREFUL BALANCE BETWEEN PLATFORM



FUNCTIONALITY AND ESTABLISHED WRITING CONVENTIONS. W/HEN A USERNAME OR HASHTAG NATURALLY FITS INTO A SENTENCE,
IT SHOULD BE TREATED WITH THE SAME GRAMMATICAL CONSIDERATIONS AS ANY OTHER WORD OR PHRASE. FOR EXAMPLE, IF
YOU ARE QUOTING SOMEONE WHO USED A HASHTAG, YOU WOULD PRESENT IT AS THEY DID. IF YOU ARE USING IT TO
CATEGORIZE YOUR OWN CONTENT, CONSIDER READABILITY.

A COMMON PRACTICE IS TO USE CAMEL CASE FOR HASHTAGS TO IMPROVE THEIR LEGIBILITY, AS IN CONTENTMARKETING T IPS.
THIS IS A STYLISTIC CHOICE THAT ENHANCES UNDERSTANDING WITHIN THE CHARACTER CONSTRAINTS OF SOCIAL MEDIA.
(USERNAMES ARE TYPICALLY PRESENTED AS IS. THE SURROUNDING SENTENCE STRUCTURE, HOWEVER, SHOULD ALWAYS ADHERE
To CMOS PRINCIPLES OF PUNCTUATION AND CAPITALIZATION. THIS ENSURES THAT EVEN WITH THE INCLUSION OF THESE
DIGITAL MARKERS, THE OVERALL READABILITY AND PROFESSIONAL TONE ARE MAINTAINED.

CITING AND LINKING ON SociAL MebiA

CITING SOURCES AND INCLUDING LINKS ARE FUNDAMENTAL ASPECTS OF ONLINE CONTENT. WHILE CMOS HAS DETAILED
GUIDELINES FOR BIBLIOGRAPHIES AND IN-TEXT CITATIONS IN ACADEMIC WRITING, ADAPTING THESE TO SOCIAL MEDIA REQUIRES
SIMPLIFICATION. FOR DIRECT QUOTES OR REFERENCES TO SPECIFIC INFORMATION, A CONCISE ATTRIBUTION IS NECESSARY.
INSTEAD OF FULL BIBLIOGRAPHIC ENTRIES, A BRIEF MENTION OF THE SOURCE (E.G., “ ACCORDING TO A REPORT BY [ORGANIZATION
NAME]...”) OFTEN SUFFICES ON SOCIAL MEDIA, PARTICULARLY IF THE CONTEXT IS CLEAR.

LINKING TO EXTERNAL SOURCES IS COMMON ON SOCIAL MEDIA. WHILE CMOS PROVIDES EXTENSIVE GUIDANCE ON FORMATTING
CITATIONS FOR VARIOUS MEDIA, FOR SOCIAL MEDIA, THE URL ITSELF IS OFTEN THE MOST DIRECT WAY TO PROVIDE ACCESS.
\W/HEN INCLUDING A URL, ENSURE IT IS FUNCTIONAL AND CLEARLY PRESENTED. CMOS GENERALLY ADVISES AGAINST
UNNECESSARY PUNCTUATION AROUND URLS, BUT IF THE URL APPEARS AT THE END OF A SENTENCE, A PERIOD MAY FOLLOW IT,
ALTHOUGH IT'S OFTEN OMITTED TO AVOID CLUTTER. THE EMPHASIS IS ON DIRECTING THE AUDIENCE TO THE ORIGINAL
INFORMATION EFFECTIVELY AND EFFICIENTLY.

SIMPLIFYING CITATIONS FOR SHORT-FORM CONTENT

ON PLATFORMS WITH STRICT CHARACTER LIMITS, SUCH AS TWITTER, PROVIDING FULL CMOS-STYLE CITATIONS IS
IMPRACTICAL. THE GOAL SHIFTS TO INFORMING THE AUDIENCE OF THE SOURCE WITHOUT OVERWHELMING THEM. THIS CAN BE
ACHIEVED BY NAMING THE AUTHOR OR ORGANIZATION AND, IF POSSIBLE, THE TITLE OF THE WORK OR A BRIEF DESCRIPTION OF THE
CONTENT. FOR EXAMPLE, INSTEAD OF A COMPLEX CITATION, ONE MIGHT WRITE, A RECENT STUDY IN THE JOURNAL OF SOCIAL
MEDIA STUDIES FOUND...” orR “As REPORTED BY [News OQUTLET NAME]...”

FOR MORE DETAILED INFORMATION, DIRECTING USERS TO A LINK IS THE MOST EFFECTIVE STRATEGY. W/ HEN LINKING, THE TEXT
SURROUNDING THE LINK SHOULD BE CLEAR AND PROVIDE CONTEXT FOR WHY SOMEONE SHOULD CLICK IT. WHILE CMOS MIGHT
SPECIFY ITALICIZING PUBLICATION TITLES, ON SOCIAL MEDIA, THIS LEVEL OF FORMATTING IS OFTEN NOT SUPPORTED OR
VISUALLY EFFECTIVE. PRIORITIZE MAKING THE SOURCE AND THE PURPOSE OF THE LINK IMMEDIATELY APPARENT TO THE READER.

ForMATTING URLS AND HYPERLINKS

W/HEN INCLUDING URLS IN SOCIAL MEDIA POSTS, THE PRIMARY GOAL IS TO MAKE THEM ACCESSIBLE AND FUNCTIONAL. MosT
SOCIAL MEDIA PLATFORMS AUTOMATICALLY CONVERT PLAIN TEXT URLS INTO CLICKABLE HYPERLINKS. CMOS SUGGESTS THAT
PERIODS AT THE END OF A SENTENCE SHOULD GENERALLY FoOLLOW A URL IF IT CONCLUDES THE SENTENCE, THOUGH MANY
SOCIAL MEDIA USERS OMIT THIS FOR A CLEANER LOOK. THE KEY IS TO ENSURE THE URL IS CORRECTLY FORMATTED AND LEADS
DIRECTLY TO THE INTENDED CONTENT.

IF YOU ARE DISCUSSING A URL IN A NARRATIVE CONTEXT, YOU MIGHT WRITE IT OUT, POTENTIALLY USING ITALICS AS PER
CMOS GUIDELINES FOR BOOK TITLES OR ARTICLES IF THE URL REPRESENTS SUCH A PUBLICATION. HOWEVER, IN THE CONTEXT
OF SOCIAL MEDIA, IT'S USUALLY MORE PRACTICAL TO SIMPLY PRESENT THE CLICKABLE LINK. IF THE URL IS LONG, CONSIDER
USING A URL SHORTENING SERVICE, THOUGH BE MINDFUL OF POTENTIAL BRANDING OR TRUST ISSUES ASSOCIATED WITH SOME
SHORTENERS.

BesT PRACTICES FOR SociAL MeblA STYLE GuiDes BAseD oNn CMOS

DEVELOPING A STYLE GUIDE FOR YOUR SOCIAL MEDIA PRESENCE, INSPIRED BY CMOS, CAN BRING SIGNIFICANT CONSISTENCY AND
PROFESSIONALISM. THIS GUIDE SHOULD OUTLINE YOUR APPROACH TO CAPITALIZATION, PUNCTUATION, TONE, AND THE USE OF



SOCIAL MEDIA-SPECIFIC ELEMENTS LIKE EMOJIS AND HASHTAGS. WHILE CMOS IS A COMPREHENSIVE REFERENCE, YOUR SOCIAL
MEDIA STYLE GUIDE WILL BE MORE FOCUSED ON THE UNIQUE DEMANDS OF YOUR AUDIENCE AND PLATFORMS. THE AIM IS TO
CREATE A DOCUMENT THAT ENSURES ALL TEAM MEMBERS ARE PRESENTING INFORMATION IN A UNIFIED AND ACCURATE MANNER.

CONSIDER CREATING A GLOSSARY OF TERMS AND BRAND-SPECIFIC CONVENTIONS. THIS MIGHT INCLUDE HOW TO CONSISTENTLY
REFER TO YOUR COMPANY, PRODUCTS, OR SERVICES, AS WELL AS PREFERRED WAYS TO USE INDUSTRY-SPECIFIC JARGON. By
ADAPTING CMOS PRINCIPLES, SUCH AS CONSISTENCY IN GRAMMAR AND CLARITY IN EXPRESSION, YOU CAN BUILD A ROBUST AND
RELIABLE SOCIAL MEDIA VOICE THAT RESONATES WITH YOUR AUDIENCE AND UPHOLDS YOUR BRAND'S CREDIBILITY.

DeveLoPING A UNIFIED SoclAL MeplA VOICE

A UNIFIED VOICE IS CRUCIAL FOR BRAND RECOGNITION AND TRUST ON SOCIAL MEDIA. DRAWING FRoM CMOS PRINCIPLES, THIS
MEANS ESTABLISHING CLEAR RULES FOR TONE, LANGUAGE, AND THE OVERALL PRESENTATION OF INFORMATION. YOUR SOCIAL
MEDIA VOICE SHOULD BE CONSISTENT WITH YOUR BRAND IDENTITY—WHETHER IT'S FORMAL, CASUAL, WITTY, OR INFORMATIVE.
CMOS EMPHASIZES CLARITY AND PRECISION, WHICH ARE FOUNDATIONAL TO ANY EFFECTIVE BRAND VOICE, REGARDLESS OF THE
MEDIUM.

To ACHIEVE THIS, DEFINE SPECIFIC GUIDELINES. For EXAMPLE, DECIDE WHETHER TO USE CONTRACTIONS, THE SERIAL COMMA , AND
THE LEVEL OF FORMALITY IN YOUR LANGUAGE. REGULARLY REVIEW YOUR POSTS AND THOSE OF YOUR TEAM TO ENSURE
ADHERENCE TO THE ESTABLISHED VOICE. A WELL-DEFINED VOICE, GROUNDED IN THE CLARITY AND PROFESSIONALISM THAT
CMOS CHAMPIONS, WILL MAKE YOUR SOCIAL MEDIA PRESENCE MORE IMPACTFUL AND MEMORABLE.

ConNsISTENCY IN GRAMMAR AND SPELLING

CONSISTENCY IN GRAMMAR AND SPELLING IS NON-NEGOTIABLE FOR PROFESSIONAL COMMUNICATION. CMOS Is A GoLD
STANDARD FOR ENSURING ACCURACY IN THESE AREAS. FOR SOCIAL MEDIA, THIS MEANS PROOFREADING EVERY POST BEFORE IT
GOES LIVE. EVEN MINOR ERRORS CAN DETRACT FROM YOUR CREDIBILITY. ENCOURAGE A CULTURE OF CAREFUL EDITING WITHIN
YOUR TEAM.

THIS EXTENDS TO THE CONSISTENT USE OF TERMINOLOGY, ABBREVIATIONS, AND ACRONYMS. IF YOUR BRAND USES SPECIFIC
INDUSTRY TERMS, ENSURE THEY ARE ALWAYS SPELLED AND CAPITALIZED CORRECTLY. BY ADHERING TO RIGOROUS GRAMMATICAL
AND SPELLING STANDARDS, YOU DEMONSTRATE ATTENTION TO DETAIL AND RESPECT FOR YOUR AUDIENCE'S INTELLIGENCE,
REINFORCING THE AUTHORITY AND TRUSTWORTHINESS OF YOUR SOCIAL MEDIA CONTENT.

THe RoLE oF EMoJis AND VISUALS

EMOJIS HAVE BECOME A UBIQUITOUS PART OF SOCIAL MEDIA COMMUNICATION, OFTEN CONVEYING EMOTION OR ADDING VISUAL
INTEREST. WHILE CMOS DOES NOT ADDRESS EMOJIS DIRECTLY, THEIR USE SHOULD BE CONSIDERED IN THE CONTEXT OF YOUR
BRAND VOICE AND AUDIENCE. IF EMOJIS ARE PART OF YOUR ESTABLISHED VOICE, USE THEM STRATEGICALLY AND CONSISTENTLY.
Avolb OVERUSE, WHICH CAN APPEAR UNPROFESSIONAL. THE SAME PRINCIPLES OF CLARITY AND IMPACT APPLY TO THEIR USE AS
TO WRITTEN LANGUAGE.

\/ISUALS, INCLUDING IMAGES AND VIDEOS, ARE EQUALLY IMPORTANT. WHILE CMOS FOCUSES ON WRITTEN TEXT, ITS
PRINCIPLES OF COHERENCE AND CLARITY CAN BE APPLIED TO VISUAL CONTENT. ENSURE THAT YOUR IMAGES AND VIDEOS ARE
HIGH-QUALITY, RELEVANT TO YOUR MESSAGE, AND ALIGN WITH YOUR BRAND'S AESTHETIC. THE COMBINATION OF WELL-
WRITTEN, CORRECTLY FORMATTED TEXT AND COMPELLING VISUALS CREATES A POWERFUL AND ENGAGING SOCIAL MEDIA
PRESENCE.

FAQ

Q: How SHOULD | FORMAT BRAND NAMES IN SOCIAL MEDIA POSTS ACCORDING TO
CMOS GUIDELINES?

A: AccorpiNg To CMOS PRINCIPLES, BRAND NAMES SHOULD BE CAPITALIZED AS THEY ARE OFFICIALLY PRESENTED BY THE



BRAND. \W/HEN INCORPORATING THEM INTO SENTENCES, STANDARD ENGLISH CAPITALIZATION RULES APPLY. FOR EXAMPLE, IF A
BRAND NAME IS A PROPER NOUN AT THE BEGINNING OF A SENTENCE OR PART OF A TITLE, IT SHOULD BE CAPITALIZED
ACCORDINGLY. IN HASHTAGS, SUCH AS YOURBRANDNAME, CAMEL CASE IS OFTEN USED FOR READABILITY, WHICH IS A
PRACTICAL ADAPTATION FOR SOCIAL MEDIA, THOUGH NOT A STRICT CMOS RULE.

Q: WHAT 1S THE CMOS APPROACH TO USING SERIAL COMMAS (OXFORD COMMAS) ON
SOCIAL MEDIA?

A: CMOS STRONGLY RECOMMENDS THE USE OF THE SERIAL COMMA FOR CLARITY. THIS PRINCIPLE IS EASILY TRANSFERABLE TO
SOCIAL MEDIA. [F YOU ARE LISTING ITEMS IN A SOCIAL MEDIA POST, USING THE SERIAL COMMA CAN PREVENT AMBIGUITY. FOR
INSTANCE, “\WE OFFER SERVICES IN WRITING, EDITING, AND PROOFREADING IS CLEARER THAN “\WE OFFER SERVICES IN WRITING,
EDITING AND PROOFREADING.”

Q: How Do | CITE A TWEET OR SOCIAL MEDIA POST USING CMOS GUIDELINES?

A: CITING SOCIAL MEDIA POSTS IN CMOS TYPICALLY INVOLVES PROVIDING THE AUTHOR'S NAME, THE CONTENT OF THE POST,
THE PLATFORM, THE DATE IT WAS POSTED, AND A URL IF AVAILABLE. FOR SOCIAL MEDIA, A SIMPLIFIED CITATION MIGHT
INCLUDE THE AUTHOR'S USERNAME, THE FIRST FEW WORDS OF THE TWEET, THE PLATFORM (E.G., TWITTER), AND THE DATE. FOR
EXAMPLE: JANE DOE (ATJANEDOEW/RITES), “THIS IS AN IMPORTANT INSIGHT...” (TwWITTER, MARCH 15, 2023 ). HOWEVER, FOR
GENERAL REFERENCE WITHIN A SOCIAL MEDIA POST ITSELF, YOU MIGHT SIMPLY MENTION THE SOURCE BY USERNAME OR
PUBLICATION NAME.

Q: ARE THERE SPECIFIC CMOS RULES FOR USING ELLIPSES ON SOCIAL MEDIAP

A: CMOS PROVIDES DETAILED GUIDANCE ON ELLIPSES, INCLUDING THE USE OF SPACES AROUND THEM. FOR SOCIAL MEDIA, THE
PRINCIPLE OF CLARITY REMAINS. IF YOU ARE OMITTING WORDS FROM A QUOTE OR INDICATING A PAUSE, USE ELLIPSES
CORRECTLY. FOR INSTANCE, “SHE SAID, "THE RESULTS WERE SURPRISING... MORE RESEARCH IS NEEDED.”” MOST PLATFORMS
SUPPORT ELLIPSES, AND IT'S BEST TO USE THEM WITH PROPER SPACING AS OUTLINED IN CMOS TO MAINTAIN GRAMMATICAL
CORRECTNESS.

Q: How sHouLD | HANDLE THE FORMATTING OF URLS IN SOCIAL MEDIA POSTS WHEN
FOLLOWING CMOS?

A: WHEN A URL CONCLUDES A SENTENCE ON SOCIAL MEDIA, CMOS SUGGESTS THAT A PERIOD SHOULD FOLLOW IT, THOUGH
THIS IS OFTEN OMITTED FOR AESTHETIC REASONS ON PLATFORMS. THE KEY IS TO ENSURE THE URL IS FUNCTIONAL AND CLEARLY
PRESENTED. IF THE URL 1S VERY LONG, USING A URL SHORTENER IS A COMMON PRACTICE ON SOCIAL MEDIA FOR BREVITY, BUT
ENSURE IT DOESN'T COMPROMISE CREDIBILITY. CMOS GENERALLY ADVISES AGAINST USING UNNECESSARY PUNCTUATION AROUND
URLs.

Q: WHAT 1s THE CMOS STANCE ON USING ITALICS FOR TITLES IN SOCIAL MEDIA
POSTS?

A: WHILE CMOS EXTENSIVELY DETAILS THE USE OF ITALICS FOR TITLES OF BOOKS, JOURNALS, AND OTHER MAJOR WORKS,
THIS FORMATTING IS OFTEN NOT SUPPORTED OR VISUALLY EFFECTIVE ON MANY SOCIAL MEDIA PLATFORMS. IF YOU ARE
REFERRING TO A SPECIFIC ARTICLE OR PUBLICATION IN A SOCIAL MEDIA POST, YOU MIGHT MENTION ITS TITLE, BUT ITALICIZING IT
MAY NOT BE POSSIBLE. IN SUCH CASES, FOCUS ON CLEAR TEXTUAL IDENTIFICATION RATHER THAN THE VISUAL FORMATTING.

Q: How cAN | ADAPT CMOS'’s RULES ON POSSESSIVES FOR SOCIAL MEDIA?

A: CMOS RULES FOR POSSESSIVES, SUCH AS ADDING AN APOSTROPHE AND ‘s’ TO SINGULAR NOUNS OR JUST AN APOSTROPHE
TO PLURAL NOUNS ENDING IN ISII ARE FUNDAMENTAL TO ENGLISH GRAMMAR AND APPLY TO SOCIAL MEDIA. ENSURE YOU



CORRECTLY FORM POSSESSIVES IN YOUR POSTS. FOR EXAMPLE, “THE COMPANY'S LATEST CAMPAIGN” OR “THE USERS'
FEEDBACK WAS POSITIVE.” CONSISTENT APPLICATION OF THESE RULES ENHANCES PROFESSIONALISM.

Q: WHAT ARE THE IMPLICATIONS OF CMOS FOR USING SLANG OR INFORMAL LANGUAGE
ON SOCIAL MEDIA?P

A: CMOS GENERALLY ADVOCATES FOR FORMAL AND PRECISE LANGUAGE. W/HILE SOCIAL MEDIA OFTEN THRIVES ON SLANG AND
INFORMAL LANGUAGE, IF YOU AIM FOR A PROFESSIONAL AND AUTHORITATIVE TONE, IT'S ADVISABLE TO LIMIT SLANG. |F SLANG
IS USED, ENSURE IT'S WIDELY UNDERSTOOD BY YOUR TARGET AUDIENCE AND DOESN'T DETRACT FROM THE CLARITY OR
CREDIBILITY OF YOUR MESSAGE. CMOS WOULD ENCOURAGE DEFINING OR AVOIDING AMBIGUOUS INFORMAL TERMS.
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