
adobe analytics getting started
adobe analytics getting started is your essential guide to unlocking the power of Adobe Analytics,
a leading platform for understanding digital customer behavior. This comprehensive article will walk
you through the foundational steps, from initial setup and data collection to basic reporting and
leveraging key features. Whether you're a marketer, analyst, or business owner, mastering Adobe
Analytics is crucial for making data-driven decisions. We will delve into setting up tracking,
understanding dimensions and metrics, navigating the interface, and exploring basic report suites.
Prepare to gain valuable insights into your website's performance and customer journeys.
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Understanding the Importance of Adobe Analytics
Adobe Analytics is a powerful suite of tools designed to provide deep insights into user behavior
across digital touchpoints. In today's competitive landscape, understanding how your customers
interact with your website or application is not just beneficial; it's essential for survival and growth.
By meticulously tracking user journeys, conversion paths, and engagement levels, businesses can
identify areas of strength and weakness, optimize user experiences, and ultimately drive better
business outcomes.

The platform allows for the capture of granular data, transforming raw website traffic into
actionable intelligence. This includes understanding where your visitors come from, what content
they consume, how long they stay, and what actions they take before converting or abandoning.
Without this level of insight, marketing efforts can be inefficient, product development might miss
key user needs, and overall business strategy may be based on assumptions rather than facts. Adobe
Analytics bridges this gap, empowering organizations with the data needed to make informed
strategic decisions.

Setting Up Your Adobe Analytics Environment
The initial setup of Adobe Analytics involves several key steps to ensure accurate and comprehensive
data collection. This begins with provisioning your Adobe Analytics account and defining your
reporting needs. A crucial decision at this stage is the creation and configuration of report suites,
which act as containers for your data, segmented by website, application, or region.

When setting up a report suite, you'll define its properties, such as time zone, currency, and the data
retention period. This configuration directly impacts how your data is processed and presented.
Understanding the distinction between different report suites is vital for maintaining data integrity
and ensuring that analyses are performed on the correct datasets. Proper planning during the setup



phase will prevent significant headaches down the line and ensure your analytics investment is well-
placed.

Understanding Report Suites
Report suites are fundamental to organizing and segmenting your digital data within Adobe
Analytics. Each report suite can be tailored to collect data from a specific website, mobile app, or
even a particular region or business unit. This segmentation allows for highly focused analysis and
reporting, ensuring that you are not mixing data from disparate sources, which could lead to
inaccurate conclusions. For example, you might have one report suite for your main e-commerce
website and another for your mobile application, each with its own set of configurations and data
points.

When configuring a report suite, administrators define various settings, including the server-side
currency and time zone, which are critical for accurate reporting of financial data and temporal
trends. Additionally, decisions about data retention policies are made here, determining how long
historical data is stored. The naming conventions and organization of report suites should be logical
and easily understandable to all users who will be accessing the data for reporting and analysis.

User Access and Permissions
Managing user access and permissions is paramount for maintaining data security and ensuring that
users have the appropriate level of access to information. Adobe Analytics offers a robust system for
controlling who can view, edit, or administer specific report suites and features. This granular
control is essential in larger organizations to prevent unauthorized data modifications or to ensure
that sensitive data is only accessible by designated personnel.

When granting access, you can define roles such as Viewers, Editors, and Administrators, each with
distinct capabilities. This ensures that analysts can access the reports they need without accidentally
altering critical configurations. Proper user management not only enhances security but also
streamlines workflows by ensuring that users can efficiently find and utilize the data relevant to
their roles.

Core Concepts: Dimensions and Metrics
At the heart of Adobe Analytics lie dimensions and metrics, the building blocks of all your data
analysis. Understanding these two concepts is non-negotiable for anyone getting started with the
platform. Dimensions are the attributes or characteristics of your data, providing context, while
metrics are the quantitative measurements of user activity.

Think of dimensions as the "what" and "who" of your data, and metrics as the "how many" or "how
much." For instance, "Page Name" is a dimension, telling you which page a user visited. "Visits" or
"Page Views" are metrics, telling you how many times those pages were viewed. Mastering the
interplay between dimensions and metrics is key to unlocking meaningful insights and answering
complex business questions.



Dimensions: The "What" and "Who"
Dimensions provide the descriptive context for your data. They are typically qualitative or
categorical values that allow you to segment and group your data. Common examples of dimensions
in Adobe Analytics include page names, referring domains, campaign names, browser types,
operating systems, and visitor loyalty status. These attributes help you understand the
characteristics of your users and their interactions.

For instance, if you want to understand which marketing campaigns are driving the most traffic, you
would use the "Campaign" dimension. If you want to analyze performance by device, you would use
dimensions like "Browser Type" or "Device Type." The richness of the dimensions you collect directly
impacts the depth of your analysis. The more comprehensive your dimensions, the more nuanced
your understanding of user behavior will be.

Metrics: The Quantitative Measurements
Metrics, on the other hand, represent the numerical values that quantify user activity and
engagement. These are the numbers that you will analyze to understand performance and identify
trends. Standard metrics include "Visits," "Page Views," "Unique Visitors," "Bounce Rate,"
"Conversions," and "Revenue." Each metric provides a specific measure of user interaction or
outcome.

For example, "Visits" indicates the number of distinct sessions initiated by visitors, while "Page
Views" counts every time a page is loaded. "Bounce Rate" measures the percentage of visitors who
leave after viewing only one page. By combining different metrics and dimensions, you can create
powerful reports that reveal detailed performance indicators and inform strategic decisions.

Implementing Data Collection
The successful implementation of Adobe Analytics begins with a robust data collection strategy. This
involves setting up the Adobe Analytics JavaScript library, often referred to as the AppMeasurement
library, on your website or within your application. This library is responsible for capturing user
interactions and sending that data to Adobe's servers for processing.

The implementation process can vary depending on your website's architecture and your team's
technical expertise. For many, using a Tag Management System (TMS) like Adobe Launch (now
Adobe Experience Platform Launch) is the most efficient and flexible approach. A TMS allows for
centralized management of all marketing and analytics tags, simplifying deployment and updates
without requiring constant developer intervention.

Using Adobe Experience Platform Launch (formerly Adobe
Launch)
Adobe Experience Platform Launch (AEP Launch) is Adobe's recommended solution for
implementing and managing marketing tags, including the Adobe Analytics AppMeasurement
library. It provides a user-friendly interface for deploying tracking codes, configuring rules for when
tags should fire, and managing data elements that capture specific pieces of information from your
website or app.



With AEP Launch, you can create rules that dictate when and how your Adobe Analytics tracking
code is executed. For example, you can set a rule to fire the tracking code only on specific pages, or
when a user performs a certain action, such as clicking a button. Data elements allow you to capture
dynamic information from your web pages, such as product names, prices, or user IDs, and pass this
data to Adobe Analytics. This makes AEP Launch an indispensable tool for efficient and scalable
analytics implementation.

Custom Variables: eVars and Props
Adobe Analytics uses custom variables to capture data beyond the standard metrics and dimensions.
The two primary types of custom variables are eVars (conversion variables) and Props (traffic
variables). Understanding the difference and proper usage of these is crucial for effective tracking of
custom data.

eVars are typically used to track things that contribute to a conversion. They persist across hits and
can be used to attribute conversions back to specific marketing efforts or user actions. For example,
an eVar might be used to track which product category a user viewed before making a purchase.
Props, on the other hand, are hit-based. They capture a single value for a specific interaction and do
not persist across subsequent hits unless explicitly re-sent. They are often used for tracking the
current state or context of a user's session, such as the current page or the current search term.

Success Events
Success events are the primary way to measure conversions and key actions within Adobe Analytics.
These are specific user activities that you want to track as milestones or achievements, such as a
form submission, a product purchase, a video play, or a PDF download. When a user completes one
of these defined actions, a success event is triggered and recorded.

By defining and tracking success events, you can quantify the effectiveness of your marketing
campaigns and website design in achieving business objectives. You can then analyze metrics
associated with these events, such as the conversion rate, to understand how different segments of
your audience are performing. The careful selection and implementation of success events are
fundamental to measuring ROI and optimizing your digital strategy.

Navigating the Adobe Analytics Interface
Once your data is flowing into Adobe Analytics, the next step is to learn how to navigate its interface
to access and interpret the reports. The interface can appear complex at first glance, but it is
logically structured to help you find the information you need. Familiarizing yourself with the main
sections will significantly speed up your learning curve.

The core of the interface revolves around accessing predefined reports, creating custom reports, and
utilizing dashboards for a consolidated view of key performance indicators. Understanding the
different modules and their functionalities will enable you to extract the maximum value from your
analytics data.



Workspace: Your Custom Reporting Hub
Workspace is the primary tool within Adobe Analytics for building custom reports and analyses. It
offers a drag-and-drop interface where you can combine dimensions, metrics, segments, and
calculated metrics to create highly tailored visualizations and tables. This flexibility allows analysts
to move beyond standard reports and dive deep into specific questions about user behavior.

Within Workspace, you can build freeform tables to explore data relationships, create visualizations
like bar charts and line graphs to identify trends, and apply segments to analyze the behavior of
specific user groups. The ability to save and share these custom analyses makes Workspace a
powerful collaboration tool for teams working with Adobe Analytics.

Standard Reports
Adobe Analytics provides a comprehensive library of standard reports that cover common use cases
and key performance indicators. These pre-built reports offer a quick and easy way to get an
overview of your website's performance without needing to build custom analyses from scratch.
They are organized into categories such as Audience, Acquisition, Behavior, and Conversion.

For example, the "Pages" report allows you to see your most popular pages, while the "Referrers"
report shows you where your traffic is coming from. These standard reports are excellent starting
points for initial exploration and can help you identify areas that warrant deeper investigation using
Workspace.

Dashboards
Dashboards in Adobe Analytics provide a consolidated view of key performance indicators (KPIs)
from various reports and analyses. They are designed to offer a high-level, at-a-glance understanding
of your business performance, making them ideal for executive reviews or quick daily checks. You
can customize dashboards by adding widgets that display charts, tables, and key metrics that are
most relevant to your business goals.

Creating effective dashboards involves selecting the most critical metrics and dimensions that align
with your overarching business objectives. This allows stakeholders to quickly assess performance,
identify trends, and make informed decisions without needing to navigate through multiple complex
reports. Dashboards serve as a central communication hub for analytics insights.

Basic Reporting and Analysis
With the interface familiar, you can now begin to generate basic reports and conduct initial analyses
to understand your digital performance. The goal here is to start answering fundamental questions
about your audience, traffic sources, and user engagement.

Focusing on key metrics and dimensions will provide immediate value. This early analysis lays the
groundwork for more sophisticated insights as you become more proficient with the platform. The
ability to interpret these basic reports is the first step towards actionable data-driven strategies.



Analyzing Traffic Sources
Understanding where your visitors come from is fundamental to optimizing your marketing efforts.
Adobe Analytics provides robust reporting on traffic sources, allowing you to see the performance of
organic search, paid search, social media, direct traffic, and referral traffic.

By examining metrics like "Visits," "Unique Visitors," and "Conversions" for each traffic source, you
can identify which channels are most effective in driving valuable traffic to your site. For example, if
you notice that paid search campaigns are driving high traffic but low conversions, you might need
to re-evaluate your targeting or landing page optimization. Conversely, strong performance from
organic search indicates a healthy SEO strategy.

Understanding User Engagement
User engagement metrics provide insight into how visitors interact with your content. Key metrics to
focus on include "Page Views," "Time Spent on Page," "Bounce Rate," and "Exit Rate." Analyzing
these metrics in conjunction with dimensions like "Page Name" or "Content Title" can reveal what
content resonates with your audience and where users might be encountering friction.

A high bounce rate on a specific landing page, for instance, might indicate that the page content is
not relevant to the traffic it's receiving or that the user experience is poor. Conversely, high time
spent on a particular article suggests that users find that content valuable and engaging. This
information is critical for content strategy and website optimization.

Tracking Conversions and Goals
The ultimate goal of most digital initiatives is to drive conversions, whether that's a sale, a lead
generation, or a sign-up. Adobe Analytics allows you to define and track these conversion events
(success events) with precision. By analyzing conversion rates across different dimensions, you can
understand which marketing efforts, user segments, or website features are most effective in driving
desired outcomes.

For example, you can track the conversion rate of visitors who arrived from a specific email
campaign compared to those who came from social media. This allows you to attribute success
accurately and allocate marketing budgets more effectively. Understanding your conversion funnel,
from initial visit to final conversion, is a critical step in maximizing your ROI.

Leveraging Adobe Analytics for Business Growth
Moving beyond basic reporting, Adobe Analytics offers powerful capabilities to drive tangible
business growth. This involves segmenting your audience, understanding customer journeys, and
using predictive analytics to anticipate user behavior.

The true power of Adobe Analytics lies in its ability to translate data into strategic actions that
directly impact your bottom line. By continuously analyzing and acting upon the insights gained,
businesses can achieve sustainable growth and a competitive edge.



Audience Segmentation
One of the most powerful features of Adobe Analytics is its ability to segment your audience.
Segmentation allows you to break down your overall visitor data into smaller, more defined groups
based on shared characteristics or behaviors. This enables highly targeted marketing campaigns,
personalized user experiences, and more relevant content delivery.

For example, you can create segments for new visitors versus returning visitors, high-value
customers versus infrequent buyers, or users who have viewed a specific product category. By
analyzing the behavior of these distinct segments, you can tailor your strategies to meet their
specific needs and preferences, leading to improved engagement and conversion rates.

Understanding Customer Journeys
Mapping and understanding customer journeys is crucial for optimizing the entire user experience.
Adobe Analytics allows you to visualize the paths users take from their initial touchpoint to their
final conversion or exit. By analyzing common paths, drop-off points, and successful journeys, you
can identify areas for improvement in your website design, navigation, and content flow.

Tools like the "Pathfinder" report can reveal the sequence of pages users visit and the actions they
take. This insight helps you understand what influences their decisions and where you might be
losing potential customers. Optimizing these journeys leads to a smoother, more intuitive user
experience and ultimately, higher conversion rates.

A/B Testing and Optimization
Adobe Analytics integrates seamlessly with A/B testing and website optimization tools, allowing you
to measure the impact of your changes. By running controlled experiments, you can compare
different versions of a web page or a marketing campaign to see which performs better against key
metrics.

For instance, you might test two different headlines on a landing page to see which one leads to a
higher conversion rate. Adobe Analytics then provides the data to analyze the results of these tests,
ensuring that your optimization efforts are data-driven and effective. This continuous cycle of testing
and optimization is key to maximizing your digital performance.

Next Steps in Your Adobe Analytics Journey
Embarking on your Adobe Analytics journey is an ongoing process of learning and refinement. Once
you have a grasp of the fundamentals, there are numerous avenues to explore to deepen your
expertise and maximize the platform's value.

Continuous learning and practical application are key to becoming a proficient Adobe Analytics user.
The insights you gain will empower your organization to make smarter, data-informed decisions and
achieve its digital objectives.



Advanced Reporting and Analysis Techniques
As you become more comfortable with Adobe Analytics, you will want to explore advanced reporting
and analysis techniques. This includes mastering calculated metrics, utilizing the full power of
segmentation, and understanding attribution modeling. These techniques allow for a more nuanced
and sophisticated understanding of your data.

Calculated metrics enable you to create custom metrics that combine existing ones, such as
calculating profit margin from revenue and cost data. Advanced segmentation allows for complex
user grouping based on multiple criteria. Understanding attribution modeling helps you assign
credit to various marketing touchpoints in the customer journey, providing a more accurate view of
channel effectiveness.

Integration with Other Adobe Experience Cloud Solutions
Adobe Analytics is a foundational component of the Adobe Experience Cloud. Its true power is often
unlocked when integrated with other Adobe products, such as Adobe Target for A/B testing and
personalization, Adobe Audience Manager for data management, and Adobe Campaign for
marketing automation. These integrations create a unified view of the customer and enable more
sophisticated, cross-channel strategies.

By connecting Adobe Analytics with other solutions, you can leverage the insights gained from user
behavior to inform personalization efforts, refine targeting for marketing campaigns, and build
richer customer profiles. This interconnectedness allows for a more holistic approach to customer
experience management.

Continuous Learning and Training
The digital landscape is constantly evolving, and so too are the capabilities of Adobe Analytics.
Committing to continuous learning and training is essential to stay abreast of new features, best
practices, and emerging trends. Adobe offers a wealth of resources, including online documentation,
tutorials, webinars, and certification programs.

Participating in user forums and engaging with the Adobe Analytics community can also provide
valuable insights and support. Regularly reviewing your analytics implementation and reporting
processes ensures that you are always optimizing for accuracy and effectiveness, maximizing your
return on investment in the platform.

---

Q: What is the very first step to getting started with Adobe
Analytics?
A: The very first step to getting started with Adobe Analytics is to understand your business
objectives and what you aim to measure. This clarity will guide your setup, data collection strategy,
and the identification of key metrics and dimensions.



Q: Do I need to be a developer to implement Adobe Analytics?
A: While developers are involved in the initial setup and complex implementations, using a Tag
Management System like Adobe Experience Platform Launch significantly simplifies the process,
making it accessible to marketers and analysts with less coding experience.

Q: What are eVars and Props used for in Adobe Analytics?
A: eVars (conversion variables) are used for tracking data that contributes to a conversion and
persists across hits, helping with attribution. Props (traffic variables) are hit-based and are used for
tracking current context or state during a single interaction.

Q: How can I measure the success of my website content with
Adobe Analytics?
A: You can measure website content success by analyzing metrics like Page Views, Time Spent on
Page, Bounce Rate, and Exit Rate in conjunction with dimensions like Page Name or Content Title.
Tracking relevant success events tied to content engagement is also crucial.

Q: What is the difference between Dimensions and Metrics in
Adobe Analytics?
A: Dimensions are qualitative or categorical attributes (e.g., Page Name, Browser Type) that provide
context, while Metrics are quantitative measurements (e.g., Visits, Page Views, Conversions) that
quantify user activity and outcomes.

Q: How does Adobe Analytics help in understanding customer
journeys?
A: Adobe Analytics helps understand customer journeys by providing tools to visualize the paths
users take across your website or app. Reports like Pathfinder reveal user sequences, drop-off
points, and successful conversion paths, enabling optimization of the user experience.

Q: Is it possible to track custom events or actions in Adobe
Analytics?
A: Yes, custom events or actions are tracked as Success Events in Adobe Analytics. These are user-
defined milestones such as form submissions, purchases, or downloads that you want to measure as
conversions.

Q: What is the role of Report Suites in Adobe Analytics?
A: Report Suites act as containers for your digital data, allowing you to segment data from different
websites, applications, or regions. Each report suite can have its own specific configurations and



data collection settings, ensuring data integrity.

Q: How can Adobe Analytics be used for A/B testing?
A: Adobe Analytics integrates with A/B testing tools (like Adobe Target) to provide the data needed
to analyze the performance of different test variations. This allows for data-driven optimization of
web pages and marketing campaigns.

Q: What is the benefit of integrating Adobe Analytics with
other Adobe Experience Cloud products?
A: Integrating Adobe Analytics with other Adobe Experience Cloud products creates a unified view
of the customer, enabling more sophisticated cross-channel strategies, better personalization,
refined targeting, and richer customer profiles.
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