CHICAGO MANUAL GENERAL CAPITALIZATION

IUNDERSTANDING CHICAGO MANUAL GENERAL CAPITALIZATION
RULES

CHICAGO MANUAL GENERAL CAPITALIZATION SERVES AS A CORNERSTONE FOR WRITERS AND EDITORS SEEKING TO ACHIEVE
CLARITY, CONSISTENCY, AND PROFESSIONALISM IN THEIR \WORK. ADHERING TO THESE GUIDELINES IS CRUCIAL FOR PUBLICATIONS
ACROSS VARIOUS GENRES, FROM ACADEMIC PAPERS AND SCHOLARLY JOURNALS TO TRADE BOOKS AND EDITORIAL CONTENT.
THIS COMPREHENSIVE GUIDE WILL DELVE INTO THE INTRICACIES OF CHICAGO STYLE CAPITALIZATION, COVERING ESSENTIAL
PRINCIPLES FOR NOUNS, TITLES, HEADINGS, AND SPECIFIC ENTITIES. (UNDERSTANDING THESE NUANCES ENSURES THAT YOUR
WRITING ADHERES TO ESTABLISHED EDITORIAL STANDARDS, ENHANCING READER COMPREHENSION AND THE OVERALL CREDIBILITY
OF YOUR TEXT. WE WILL EXPLORE COMMON PITFALLS AND PROVIDE CLEAR, ACTIONABLE ADVICE TO NAVIGATE THE
COMPLEXITIES OF CHICAGO MANUAL GENERAL CAPITALIZATION EFFECTIVELY.
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THe FUNDAMENTAL PRINCIPLES OF CHICAGO MANUAL GENERAL
CAPITALIZATION

THe CHicaGo MANUAL ofF STYLE (CMOS) PROVIDES A ROBUST FRAMEWORK FOR CONSISTENT AND CORRECT CAPITALIZATION.
AT ITS CORE, THE PRINCIPLE IS TO CAPITALIZE PROPER NOUNS AND TO LOWERCASE COMMON NOUNS UNLESS THEY BEGIN A
SENTENCE OR ARE PART OF A PROPER NAME. THIS GENERAL RULE, WHILE SEEMINGLY STRAIGHTFORWARD, IS ELABORATED UPON
THROUGH NUMEROUS SPECIFIC GUIDELINES DESIGNED TO ADDRESS A VAST ARRAY OF SITUATIONS ENCOUNTERED IN WRITING.
UNDERSTANDING THE DISTINCTION BETWEEN PROPER AND COMMON NOUNS IS PARAMOUNT, AS IT FORMS THE BEDROCK OF ALL
SUBSEQUENT CAPITALIZATION DECISIONS WITHIN THE CHICAGO STYLE. THE GOAL IS ALWAYS TO AVOID AMBIGUITY AND TO
ENSURE THAT READERS CAN EASILY IDENTIFY SPECIFIC ENTITIES, TITLES, AND CONCEPTS.

CHICAGO STYLE GENERALLY FAVORS A “DOWN" STYLE FOR TITLES AND HEADINGS, MEANING IT CAPITALIZES ONLY THE FIRST
\WORD AND PROPER NOUNS. HO\X/EVER/ THIS IS OFTEN A MATTER OF EDITORIAL PREFERENCE, AND SOME PUBLISHERS MAY OPT FOR
AN “UpP” STYLE, CAPITALIZING ALL MAJOR W ORDS. REGARDLESS OF THE CHOSEN STYLE FOR TITLES, THE UNDERLYING PRINCIPLES
FOR GENERAL CAPITALIZATION REMAIN CONSISTENT. PRECISION IN APPLYING THESE RULES IS KEY TO MAINTAINING A
PROFESSIONAL AND POLISHED MANUSCRIPT, SIGNALING TO THE READER THAT THE TEXT HAS UNDERGONE RIGOROUS EDITORIAL
SCRUTINY. THE CONSISTENCY FOSTERED BY THESE GUIDELINES IS INVALUABLE FOR BUILDING READER TRUST AND ENSURING THE
ACCESSIBILITY OF YOUR CONTENT.



DISTINGUISHING ProOPER NoUNs FrRoM CoMMON NOUNS

A PROPER NOUN NAMES A SPECIFIC, UNIQUE PERSON, PLACE, OR THING, AND IS ALWAYS CAPITALIZED. EXAMPLES INCLUDE

" ABRAHAM LINCOLN,” “PARIS,” AND “AMAZON RIVER.” CONVERSELY, A COMMON NOUN NAMES A GENERAL CLASS OF PEOPLE,
PLACES, OR THINGS AND IS TYPICALLY LOWERCASED. FOR INSTANCE, “PRESIDENT,” “CITY,” AND “RIVER” ARE COMMON NOUNS.
THIS FUNDAMENTAL DISTINCTION IS THE FIRST STEP IN MASTERING CHICAGO MANUAL GENERAL CAPITALIZATION. CAREFUL
ATTENTION MUST BE PAID TO CONTEXT, AS A WORD THAT IS USUALLY COMMON CAN BECOME PROPER WHEN USED IN A SPECIFIC
NAME.

THE NUANCES ARISE WHEN WORDS CAN FUNCTION AS BOTH COMMON AND PROPER NOUNS DEPENDING ON THEIR USAGE. FOR
EXAMPLE, “\WHITE HOUSE” IS A PROPER NOUN REFERRING TO THE OFFICIAL RESIDENCE OF THE U.S. PRESIDENT, WHILE “\WHITE
HOUSE” COULD REFER TO ANY HOUSE PAINTED WHITE. SIMILARLY, “THE SOUTH” AS A GEOGRAPHICAL REGION IS CAPITALIZED,
BUT “SOUTHERN HOSPITALITY” IS NOT. THIS REQUIRES CAREFUL CONSIDERATION OF THE INTENDED MEANING AND THE SPECIFIC
ENTITY BEING REFERENCED. W/RITERS MUST BE VIGILANT IN THEIR APPLICATION OF THIS RULE, AS EVEN MINOR DEVIATIONS CAN
IMPACT CLARITY AND ADHERENCE TO CHICAGO STYLE.

CAPITALIZING PROPER NOUNS: PEOPLE, PLACES, AND THINGS

THE CHICAGO MANUAL OF STYLE PROVIDES EXTENSIVE GUIDANCE ON THE CAPITALIZATION OF PROPER NOUNS, COVERING A
WIDE SPECTRUM OF CATEGORIES. THIS SECTION WILL BREAK DOWN THE APPLICATION OF THESE RULES FOR INDIVIDUALS,
GEOGRAPHICAL LOCATIONS, ORGANIZATIONS, AND HISTORICAL PERIODS. PROPER CAPITALIZATION OF THESE ELEMENTS ENSURES
THAT SPECIFIC ENTITIES ARE CLEARLY IDENTIFIED, PREVENTING CONFUSION AND MAINTAINING THE INTEGRITY OF THE TEXT. THE
CHICAGO STYLE EMPHASIZES A SYSTEMATIC APPROACH TO THESE CATEGORIES, OFFERING CLARITY FOR EVEN COMPLEX NAMING
CONVENTIONS.

PeopPLE AND PERSONAL TITLES

PERSONAL NAMES ARE ALWAYS CAPITALIZED. TITLES THAT PRECEDE A NAME ARE ALSO CAPITALIZED, SUCH AS “PRESIDENT
BIDEN” OR “DR. EVELYN REED.” HOWEVER, WHEN TITLES ARE USED DESCRIPTIVELY OR AFTER A NAME, THEY ARE TYPICALLY
LOWERCASED. FOR INSTANCE, “JOE BIDEN, THE PRESIDENT OF THE UNITED STATES,” OrR “EVELYN REED, A RENOWNED DOCTOR.”
THE KEY IS WHETHER THE TITLE FUNCTIONS AS PART OF THE SPECIFIC NAME OR AS A GENERAL DESCRIPTOR. THE CHICAGO STYLE
IS QUITE STRICT ON THIS TO MAINTAIN FORMAL ADDRESS AND SPECIFIC IDENTIFICATION.

FAMILY RELATIONSHIPS ARE CAPITALIZED WHEN USED AS A SPECIFIC NAME OR IN DIRECT ADDRESS: | sPoke wITH AUNT CaroL.”
BUT IF IT'S USED GENERALLY, IT'S LOWERCASED: “MY AUNT IS VISITING.” THIS DISTINCTION ENSURES THAT FAMILIAL TERMS ARE
TREATED AS PROPER NOUNS ONLY WHEN THEY SUBSTITUTE FOR A SPECIFIC NAME OR ARE USED IN DIRECT ADDRESS, AKIN TO A
PROPER NAME. THIS RULE HELPS MAINTAIN A CLEAR LINE BETWEEN GENERAL REFERENCES AND SPECIFIC IDENTIFICATIONS.

GEOGRAPHICAL LOCATIONS

ALL SPECIFIC GEOGRAPHICAL NAMES ARE CAPITALIZED. THIS INCLUDES CONTINENTS, COUNTRIES, STATES, PROVINCES, CITIES,
COUNTIES, CONTINENTS, OCEANS, SEAS, RIVERS, MOUNTAINS, DESERTS, AND SPECIFIC REGIONS. EXAMPLES INCLUDE “NORTH
AmMericA,” "CaNapa,” “CALIFORNIA,” “Los ANGELES,” “SAN FraNcisco Bay,” “PaciFic Ocean,” “Rocky MoUNTAINS,”
AND “MoJAVE DESERT.” REGIONS OF A COUNTRY ARE CAPITALIZED WHEN THEY REFER TO A DISTINCT GEOGRAPHICAL OR
CULTURAL ENTITY, SUCH AS “THE MIDWEST” OR “THE SOUTH.” HOWEVER, GENERAL DIRECTIONS ARE NOT CAPITALIZED: “\W/E
TRAVELED NORTH.”

STREET NAMES, AVENUES, AND BOULEVARDS ARE CAPITALIZED AS PART OF THE PROPER NAME: “MICHIGAN AVENUE,” “ELM
STReeT.” PARKS, BUILDINGS, AND SPECIFIC LANDMARKS ALSO FALL UNDER THIS CATEGORY: “CENTRAL PARK,” “EMPIRE STATE



n"on

BUILDING, STATUE of LIBERTY.” THE METICULOUS CAPITALIZATION OF GEOGRAPHICAL NAMES IS ESSENTIAL FOR PRECISION IN
ANY WRITTEN WORK, ESPECIALLY WHEN DESCRIBING LOCATIONS OR HISTORICAL EVENTS TIED TO SPECIFIC PLACES. THIS ENSURES
THAT READERS CAN ACCURATELY VISUALIZE AND LOCATE THE REFERENCES MADE IN THE TEXT.

ORGANIZATIONS, INSTITUTIONS, AND COMPANIES

THE NAMES OF ORGANIZATIONS, INSTITUTIONS, COMPANIES, AND GOVERNMENT BODIES ARE ALWAYS CAPITALIZED. THIS
INCLUDES NAMES LIKE “THE UNITED NATIONS,” “"HARVARD UNIVERSITY,” “MicROSOFT CORPORATION,” AND “THE DEPARTMENT
OF JUSTICE.” \W/HEN REFERRING TO A SPECIFIC DEPARTMENT OR DIVISION WITHIN A LARGER ORGANIZATION, THAT TOO IS
CAPITALIZED: “THE SENATE,” “THE HOUSE OF REPRESENTATIVES,” " THE FEDERAL BUREAU OF INVESTIGATION.” THIS ENSURES
THAT THE OFFICIAL TITLES AND NAMES OF THESE ENTITIES ARE RECOGNIZED AND RESPECTED.

BRAND NAMES AND TRADEMARKS ARE ALSO CAPITALIZED AS THEY FUNCTION AS PROPER NOUNS IDENTIFYING SPECIFIC PRODUCTS
or serVICES: “Coca-CoLA,” “IPHONE,” “FOrRD MUSTANG.” IT’S IMPORTANT TO DISTINGUISH BETWEEN THE BRAND NAME AND
GENERIC PRODUCT DESCRIPTIONS: “\WE BOUGHT A CAR,” NOT “W/E BOUGHT A FORD.” THIS ADHERENCE TO BRAND
CAPITALIZATION IS CRUCIAL FOR LEGAL AND COMMERCIAL ACCURACY, AND FOR MAINTAINING BRAND INTEGRITY IN WRITTEN
CONTENT. THE CHICAGO STYLE MANDATES THIS PRECISION TO AVOID ANY MISREPRESENTATION.

T1TLES OF WoRrRKS AND THEIR CAPITALIZATION

CAPITALIZING TITLES OF BOOKS, ARTICLES, FILMS, MUSICAL COMPOSITIONS, AND OTHER CREATIVE WORKS FOLLOWS SPECIFIC
RULES IN CHICAGO STYLE. THE GENERAL PRINCIPLE IS TO CAPITALIZE THE FIRST WORD OF THE TITLE AND SUBTITLE, AS WELL AS
ALL PRINCIPAL WORDS. MINOR WORDS—ARTICLES, PREPOSITIONS, AND CONJUNCTIONS—ARE GENERALLY LOWERCASED UNLESS
THEY ARE THE FIRST OR LAST WORD OF THE TITLE OR SUBTITLE. THIS APPROACH IS OFTEN REFERRED TO AS “TITLE CASE.”

IT'S IMPORTANT TO NOTE THAT WHILE CHICAGO STYLE OFFERS A DEFAULT FOR TITLE CAPITALIZATION, PUBLISHERS MAY HAVE
THEIR OWN STYLE SHEETS THAT DICTATE VARIATIONS. FOR EXAMPLE, SOME MAY PREFER CAPITALIZING ALL MAJOR WORDS (UP
STYLE) OR EVEN ALL WORDS (SENTENCE CASE, THOUGH LESS COMMON FOR TITLES). HO\X/EVER, WHEN DISCUSSING GENERAL
CHICAGO MANUAL GENERAL CAPITALIZATION FOR TITLES, THE “TITLE CASE” AS DESCRIBED IS THE STANDARD TO ADHERE TO FOR
CONSISTENCY ACROSS A BROAD RANGE OF PUBLICATIONS.

Books, ARTICLES, AND OTHER PUBLICATIONS

\W/HEN CAPITALIZING TITLES OF BOOKS, ARTICLES, CHAPTERS, AND OTHER PUBLISHED WORKS, THE FOLLOWING GUIDELINES ARE
TYPICALLY APPLIED: CAPITALIZE THE FIRST WORD OF THE TITLE AND SUBTITLE, AND ALL OTHER SIGNIFICANT WORDS (NOUNS,
PRONOUNS, VERBS, ADJECTIVES, ADVERBS, AND SOME PREPOSITIONS). LOWERCASE ARTICLES (A, AN, THE), SHORT
PREPOSITIONS (OF, IN, ON, AT, TO, FOR, WITH, BY), AND SHORT CONJUNCTIONS (AND, BUT, OR, NOR, FOR, SO, YET) UNLESS
THEY ARE THE FIRST OR LAST WORD OF THE TITLE OR SUBTITLE. FOR INSTANCE, A BOOK TITLE MIGHT BE “THE LORD OF THE
RINGS: THE FELLOWSHIP OF THE RING,” AND AN ARTICLE TITLE COULD BE “A STUDY OF MODERN ART: ITS IMPACT ON
SocieTy.”

THE INCLUSION OF COLONS TO SEPARATE TITLES AND SUBTITLES IS COMMON, WITH THE FIRST WORD OF BOTH PARTS BEING
CAPITALIZED. SUBTITLES ALSO FOLLOW THE SAME CAPITALIZATION RULES. THIS METHODICAL APPROACH ENSURES THAT TITLES
ARE PRESENTED CLEARLY AND PROFESSIONALLY, REFLECTING THE IMPORTANCE AND DISTINCTIVENESS OF THE WORK BEING
REFERENCED. PRECISION IN TITLE CAPITALIZATION IS A HALLMARK OF WELL-EDITED PROSE AND ADHERES STRICTLY TO CHICAGO
MANUAL GENERAL CAPITALIZATION STANDARDS FOR PUBLISHED CONTENT.



Movies, Music, AND OTHER CREATIVE W/ ORKS

THE CAPITALIZATION RULES FOR TITLES OF MOVIES, TELEVISION EPISODES, MUSICAL ALBUMS, SONGS, PLAYS, AND OTHER
CREATIVE WORKS ARE GENERALLY CONSISTENT WITH THOSE FOR WRITTEN PUBLICATIONS. THE FIRST WORD, LAST WORD, AND
ALL SIGNIFICANT WORDS IN THE TITLE ARE CAPITALIZED. ARTICLES, PREPOSITIONS, AND CONJUNCTIONS ARE LOWERCASED
UNLESS THEY APPEAR AT THE BEGINNING OR END. FOR EXAMPLE, A FILM TITLE COULD BE “SINGIN' IN THE RAIN,” AND A SONG
TITLE MIGHT BE “"BOHEMIAN RHAPSODY.”

\W/HEN REFERRING TO A SERIES OF WORKS, SUCH AS “THE GODFATHER TRILOGY,” THE MAIN TITLE IS CAPITALIZED. INDIVIDUAL
TITLES WITHIN THE SERIES WOULD FOLLOW THE STANDARD TITLE CAPITALIZATION RULES. THIS CONSISTENCY ACROSS
DIFFERENT FORMS OF CREATIVE MEDIA HELPS READERS EASILY IDENTIFY AND REFERENCE THESE WORKS, CONTRIBUTING TO THE
OVERALL CLARITY AND PROFESSIONALISM OF THE WRITING. ADHERING TO CHICAGO MANUAL GENERAL CAPITALIZATION IN THESE
INSTANCES DEMONSTRATES A COMMITMENT TO EDITORIAL EXCELLENCE.

HeADINGS AND SUBHEADINGS IN CHICAGO STYLE

HEADINGS AND SUBHEADINGS ARE CRUCIAL FOR ORGANIZING CONTENT AND GUIDING THE READER THROUGH A DOCUMENT. CHICAGO
STYLE OFFERS FLEXIBILITY IN HOW THESE ARE FORMATTED AND CAPITALIZED, BUT CONSISTENCY IS PARAMOUNT. THE PRIMARY
DISTINCTION OFTEN LIES BETWEEN “DISPLAY HEADS” (\X/HICH ARE MORE ELABORATELY STYLED AND SET APART) AND “RUN-IN
HEADS” (\X/HICH ARE INTEGRATED INTO THE TEXT). THE CAPITALIZATION APPLIED CAN DEPEND ON THE SPECIFIC STYLE GUIDE
ADOPTED BY A PUBLISHER, BUT GENERAL PRINCIPLES CAN BE OUTLINED.

MANY PUBLISHERS USING CHICAGO STYLE OPT FOR A “SENTENCE CASE” APPROACH FOR HEADINGS AND SUBHEADINGS, MEANING
ONLY THE FIRST WORD AND ANY PROPER NOUNS ARE CAPITALIZED. THIS IS OFTEN REFERRED TO AS A “DOWN" STYLE FOR
HEADINGS. HO\X/EVER, SOME MAY PREFER “TITLE CASE” (CAPITALIZING ALL PRINCIPAL \X/ORDS), PARTICULARLY FOR HIGHER™
LEVEL HEADINGS. IT IS ALWAYS ADVISABLE TO CONSULT THE SPECIFIC STYLE GUIDE OF THE PUBLICATION OR PROJECT TO
ENSURE ADHERENCE TO THEIR PARTICULAR REQUIREMENTS FOR CHICAGO MANUAL GENERAL CAPITALIZATION IN HEADINGS.

DispLAY HeEaDS

DISPLAY HEADS, SUCH AS CHAPTER TITLES OR MAIN SECTION TITLES, ARE TYPICALLY SET IN A LARGER FONT OR A DIFFERENT
TYPEFACE AND ARE OFTEN CENTERED OR PROMINENTLY PLACED ON THE PAGE. FOR THESE, CHICAGO STYLE OFTEN RECOMMENDS
SENTENCE CASE, CAPITALIZING ONLY THE FIRST WORD AND ANY PROPER NOUNS WITHIN THE HEADING. FOR EXAMPLE: “ THE IMPACT
OF CLIMATE CHANGE ON COASTAL CITIES.”

ALTERNATIVELY, SOME PUBLICATIONS MAY OPT FOR TITLE CASE FOR DISPLAY HEADS TO GIVE THEM MORE PROMINENCE: “THE
IMPACT ofF CLIMATE CHANGE oN CoasTAL CITIES.” THE CHOICE BETWEEN THESE STYLES FOR DISPLAY HEADS IS OFTEN A
DESIGN DECISION AND SHOULD BE CONSISTENTLY APPLIED THROUGHOUT THE DOCUMENT. THE UNDERLYING PRINCIPLE IS TO MAKE
THE HEADINGS CLEAR AND INFORMATIVE WHILE FITTING THE OVERALL AESTHETIC OF THE PUBLICATION.

Run-IN HEADS

RUN-IN HEADS, ALSO KNOWN AS SUBHEADS, ARE INCORPORATED DIRECTLY INTO THE TEXT. THEY ARE USUALLY BOLDED OR
ITALICIZED AND FOLLOWED BY A PERIOD, AND THEN THE TEXT BEGINS ON THE SAME LINE. FOR THESE, SENTENCE CASE IS VERY
COMMONLY USED, AS IT PROVIDES A CLEAN AND UNOBTRUSIVE WAY TO BREAK UP LONGER PASSAGES OF TEXT. FOR EXAMPLE:
“INTRODUCTION. THIS SECTION WILL EXPLORE...” OrR “KEY FINDINGS. THE STUDY REVEALED...”

THIS APPROACH TO RUN-IN HEADS HELPS MAINTAIN A SMOOTH READING FLOW WHILE STILL PROVIDING CLEAR NAVIGATIONAL
CUES FOR THE READER. THE FOCUS HERE IS ON CLARITY AND INTEGRATION RATHER THAN VISUAL PROMINENCE, AND SENTENCE



CASE EFFECTIVELY SERVES THIS PURPOSE. WHEN APPLYING CHICAGO MANUAL GENERAL CAPITALIZATION, CONSISTENCY IN THE
CHOSEN STYLE FOR ALL RUN-IN HEADS WITHIN A DOCUMENT IS ESSENTIAL FOR PROFESSIONALISM.

SpeciFiC ENTITIES AND THEIR CAPITALIZATION CONVENTIONS

BEYOND GENERAL NOUNS AND TITLES, CHICAGO STYLE HAS SPECIFIC RULES FOR CAPITALIZING CERTAIN CATEGORIES OF WORDS
TO ENSURE CLARITY AND AVOID AMBIGUITY. THIS INCLUDES TERMS RELATED TO LANGUAGE, HISTORICAL PERIODS, AND
RELIGIOUS OR POLITICAL ENTITIES. UUNDERSTANDING THESE SPECIFIC CONVENTIONS IS CRUCIAL FOR ACCURATE AND
PROFESSIONAL WRITING. THESE RULES OFTEN AIM TO DISTINGUISH UNIQUE ENTITIES FROM GENERAL CONCEPTS.

HisTorICAL PeEriODS AND EVENTS

"on

SPECIFIC HISTORICAL PERIODS AND NAMED ERAS ARE CAPITALIZED. THIS INCLUDES TERMS LIKE “THE RENAISSANCE,” “THE MIDDLE
AGES,” " THE ENLIGHTENMENT,” "W/ orLD W AR II,” AND “THE CIVIL RIGHTS MOVEMENT.” THESE TERMS REFER TO DISTINCT AND
IDENTIFIABLE PERIODS OF HISTORY. HOWEVER, GENERAL TERMS REFERRING TO PERIODS OF TIME ARE NOT CAPITALIZED, SUCH AS
“THE EARLY TWENTIETH CENTURY" OR “THE NINETEENTH CENTURY.” THE CAPITALIZATION SIGNIFIES A DEFINED, RECOGNIZED
EPOCH.

s

NAMED HISTORICAL EVENTS, BATTLES, AND TREATIES ARE ALSO CAPITALIZED, SUCH AS “THE BATTLE OF GETTYSBURG,” "THE
TREATY OF VERSAILLES,” AND “THE FRENCH REVOLUTION.” THIS ENSURES THAT THESE SIGNIFICANT OCCURRENCES ARE
CLEARLY DISTINGUISHED AS PROPER EVENTS. THE CONSISTENT APPLICATION OF THESE RULES HELPS READERS UNDERSTAND THE
HISTORICAL CONTEXT AND SIGNIFICANCE OF THE EVENTS BEING DISCUSSED.

LANGUAGES, NATIONALITIES, AND RELIGIOUS TERMS

THE NAMES OF LANGUAGES, NATIONALITIES, AND ETHNIC GROUPS ARE CAPITALIZED: “ENGLISH,” “FRENCH,” “AsIAN,” “ AFRICAN
AMERICAN.” SIMILARLY, ADJECTIVES DERIVED FROM PROPER NOUNS ARE CAPITALIZED WHEN THEY REFER TO SPECIFIC LANGUAGES,
NATIONALITIES, OR ETHNIC GROUPS. FOR EXAMPLE, “FRENCH CUISINE” OR “SPANISH LITERATURE.”

RELIGIOUS TERMS RELATED TO SPECIFIC DEITIES, PROPHETS, SCRIPTURES, AND MAJOR RELIGIOUS GROUPS ARE CAPITALIZED:
" "on "on " on "on i "won "

Gop,” "ALLaH,” “BisLg,” "QURAN,” “CHRISTIANITY,” “JuDAISM,” “BUDDHISM.” ADJECTIVES DERIVED FROM THESE ARE ALSO
CAPITALIZED: “CHRISTIAN,” “JEwWisH,” “IsLAMIC.” HOWEVER, GENERAL TERMS RELATED TO RELIGION ARE NOT CAPITALIZED: “A
BELIEF IN A HIGHER POWER,” OR “RELIGIOUS CUSTOMS.” THIS MAINTAINS THE DISTINCTION BETWEEN SPECIFIC BELIEFS AND
GENERAL CONCEPTS.

CoMMON CHALLENGES AND EXCEPTIONS IN CHICAGO CAPITALIZATION

W/HILE THE RULES FOR CHICAGO MANUAL GENERAL CAPITALIZATION APPEAR COMPREHENSIVE, SEVERAL AREAS PRESENT COMMON
CHALLENGES FOR WRITERS. THESE OFTEN INVOLVE WORDS THAT CAN HAVE DUAL MEANINGS, SPECIFIC INDUSTRY CONVENTIONS,
OR SITUATIONS WHERE STYLISTIC CHOICES CAN CREATE EXCEPTIONS TO THE GENERAL GUIDELINES. NAVIGATING THESE REQUIRES
CAREFUL ATTENTION AND OFTEN A RELIANCE ON THE SPECIFIC CONTEXT OF THE WORD'S USAGE.

¥ orbSs WITH DUAL MEANINGS

A FREQUENT SOURCE OF CONFUSION ARISES WITH WORDS THAT CAN FUNCTION AS BOTH PROPER AND COMMON NOUNS



DEPENDING ON CONTEXT. FOR INSTANCE, “UNIVERSITY" IS A COMMON NOUN, BUT “UNIVERSITY OF CHICAGO” IS A PROPER NOUN.
SIMILARLY, “COMPANY” IS COMMON, WHILE “GENERAL MOTORS” IS PROPER. THE KEY IS TO IDENTIFY WHETHER THE WORD
NAMES A SPECIFIC ENTITY OR A GENERAL CATEGORY. THIS REQUIRES CAREFUL PARSING OF THE SENTENCE TO DETERMINE THE
INTENDED REFERENCE.

ANOTHER CHALLENGE IS WITH WORDS THAT, WHEN CAPITALIZED, TAKE ON A SPECIFIC MEANING. “STATE” WHEN REFERRING TO
THE UNITED STATES GOVERNMENT IS CAPITALIZED, AS IN “THE STATE DEPARTMENT.” BUT WHEN REFERRING TO A PROVINCIAL
GOVERNMENT IN ANOTHER COUNTRY, IT IS OFTEN LOWERCASED. SIMILARLY, “COURT" WHEN REFERRING TO A SPECIFIC JUDICIAL
BODY IS CAPITALIZED (E.G., “THE SUPREME COURT”), BUT WHEN REFERRING TO A GENERAL COURT OF LAW, IT IS LOWERCASED.
W/RITERS MUST BE DISCERNING ABOUT THESE CONTEXTUAL SHIFTS.

INDUSTRY-SPECIFIC CONVENTIONS

CERTAIN INDUSTRIES HAVE THEIR OWN ESTABLISHED CAPITALIZATION CONVENTIONS THAT MAY DEVIATE FROM OR SUPPLEMENT
THE GENERAL CHICAGO MANUAL GENERAL CAPITALIZATION RULES. FOR EXAMPLE, IN THE MEDICAL FIELD, SPECIFIC DRUG NAMES
MIGHT HAVE PARTICULAR CAPITALIZATION REQUIREMENTS DICTATED BY PHARMACEUTICAL COMPANIES OR REGULATORY BODIES.
IN TECHNICAL WRITING, SPECIFIC SOFT\WARE TERMS OR PROGRAMMING LANGUAGES MIGHT HAVE UNIQUE CAPITALIZATION STYLES.

LEGAL DOCUMENTS ALSO OFTEN HAVE THEIR OWN SET OF CAPITALIZATION RULES, ESPECIALLY CONCERNING STATUTES, CASE
NAMES, AND GOVERNMENTAL BODIES. W/HILE CHICAGO STYLE AIMS FOR BROAD APPLICABILITY, AW ARENESS OF THESE INDUSTRY -~
SPECIFIC NORMS IS IMPORTANT FOR WRITERS WORKING IN SPECIALIZED FIELDS. IN SUCH CASES, IT IS OFTEN BEST PRACTICE TO
CONSULT THE RELEVANT INDUSTRY STYLE GUIDES OR SPECIFIC CLIENT REQUIREMENTS TO ENSURE ACCURACY AND ADHERENCE TO
ESTABLISHED PRACTICES WITHIN THAT DOMAIN.

\WHEN IN DouBT: CONSULT THE MANUAL

THE CHICAGO MANUAL OF STYLE IS AN EXTENSIVE RESOURCE, AND FOR ANY PERSISTENT DOUBT OR COMPLEX SITUATION NOT
EXPLICITLY COVERED HERE, CONSULTING THE LATEST EDITION OF THE MANUAL IS THE MOST RELIABLE APPROACH. THE MANUAL
PROVIDES DETAILED EXPLANATIONS, NUMEROUS EXAMPLES, AND UPDATED GUIDANCE ON A VAST ARRAY OF CAPITALIZATION
QUERIES. RELYING ON THIS AUTHORITATIVE SOURCE ENSURES THAT YOUR WRITING MEETS THE HIGHEST EDITORIAL STANDARDS.
CONSISTENT APPLICATION OF THESE GUIDELINES, EVEN FOR NUANCED CASES, IS THE HALLMARK OF PROFESSIONAL WRITING AND
CONTRIBUTES SIGNIFICANTLY TO THE CLARITY AND CREDIBILITY OF YOUR WORK.

Q: WHAT IS THE BASIC PRINCIPLE OF CAPITALIZATION IN THE CHICAGO MANUAL OF
STYLE?

A: THE BASIC PRINCIPLE OF CHICAGO MANUAL OF STYLE CAPITALIZATION IS TO CAPITALIZE PROPER NOUNS AND LOWERCASE
COMMON NOUNS UNLESS THEY BEGIN A SENTENCE OR ARE PART OF A PROPER NAME. THIS DISTINCTION BETWEEN SPECIFIC ENTITIES
AND GENERAL CATEGORIES FORMS THE FOUNDATION OF ITS CAPITALIZATION GUIDELINES.

Q: How poes CHICAGO STYLE HANDLE THE CAPITALIZATION OF TITLES OF BOOKS AND
ARTICLES?

A: CHICAGO STYLE GENERALLY USES “TITLE CASE” FOR TITLES OF BOOKS AND ARTICLES, CAPITALIZING THE FIRST WORD OF THE
TITLE AND SUBTITLE, AND ALL OTHER PRINCIPAL WORDS. ARTICLES, SHORT PREPOSITIONS, AND CONJUNCTIONS ARE TYPICALLY
LOWERCASED UNLESS THEY ARE THE FIRST OR LAST WORD.



Q: ARE FAMILY RELATIONSHIPS CAPITALIZED IN CHICAGO STYLE?

A: FAMILY RELATIONSHIPS (LIKE 'AUNT," ‘UNCLE," ‘MOTHER," 'FATHER') ARE CAPITALIZED IN CHICAGO STYLE WHEN USED AS A
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SPECIFIC NAME OR IN DIRECT ADDRESS, SUCH AS | SAW AUNT MARY.” THEY ARE LOWERCASED WHEN USED GENERALLY, LIKE
“MY AUNT IS VISITING.”

QZ \W/HAT IS THE RULE FOR CAPITALIZING GEOGRAPHICAL NAMES IN CHICAGO STYLE?

A: ALL SPECIFIC GEOGRAPHICAL NAMES ARE CAPITALIZED IN CHICAGO STYLE, INCLUDING CONTINENTS, COUNTRIES, STATES,
CITIES, OCEANS, MOUNTAINS, AND SPECIFIC REGIONS (E.G., “NORTH AMERICA,” “PAcIFic OCEAN,” “THE MiDWEST"). GENERAL
DIRECTIONS, HOWEVER, ARE NOT CAPITALIZED.

Q: How SHOULD HEADINGS AND SUBHEADINGS BE CAPITALIZED ACCORDING TO CHICAGO
MANUAL GENERAL CAPITALIZATION?

A: FOR HEADINGS AND SUBHEADINGS, CHICAGO STYLE OFTEN RECOMMENDS SENTENCE CASE, WHERE ONLY THE FIRST WORD AND
ANY PROPER NOUNS ARE CAPITALIZED (E.G., “THE IMPACT OF TECHNOLOGYH). HOWEVER, SOME PUBLISHERS MAY OPT FOR TITLE
CASE FOR DISPLAY HEADS. CONSISTENCY IS KEY.

Q: WHEN DO | CAPITALIZE THE WORD “STATE” IN CHICAGO STYLE?

A: IN CHICAGO STYLE, “STATE" IS CAPITALIZED WHEN REFERRING TO THE U.S. GOVERNMENT OR ITS AGENCIES, SUCH AS “THE
STATE DEPARTMENT.” T IS TYPICALLY LOWERCASED WHEN REFERRING TO A GEOGRAPHICAL TERRITORY OR ADMINISTRATIVE
DIVISION OF OTHER COUNTRIES, OR GENERALLY AS A NOUN.

Q: ARE ABBREVIATIONS CAPITALIZED IN CHICAGO STYLE?

A: GENERALLY, ABBREVIATIONS ARE CAPITALIZED IF THE WORDS THEY REPRESENT ARE CAPITALIZED. FOR EXAMPLE, “U.S.” FOR
"UNITED STATES” OR “FBI” FOR “FEDERAL BUREAU OF INVESTIGATION.” HOWEVER, SOME COMMON ABBREVIATIONS, LIKE

"

"ETC.” OR “I.E.," REMAIN LOWERCASE.

QI WHAT IF | ENCOUNTER A WORD OR SITUATION NOT EXPLICITLY COVERED BY
GENERAL CHICAGO MANUAL CAPITALIZATION RULES?

A: IF YOU ARE UNSURE ABOUT A SPECIFIC CAPITALIZATION RULE, THE BEST COURSE OF ACTION IS TO CONSULT THE MOST
RECENT EDITION OF THE CHICAGO MANUAL OF STYLE. |T IS THE DEFINITIVE AUTHORITY FOR THESE GUIDELINES AND PROVIDES
DETAILED EXPLANATIONS AND EXAMPLES FOR MOST SITUATIONS.
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